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Register now for IFAJ 2011!

By Lilian Schaer, IFAJ Co-chair

he IFAJ 2011

congress coming up

this fall includes our

annual CFWF
conference — we’ll still have an
annual meeting and awards
program, but our event will be
a bit longer and have more of
an international flavour than
usual. There are also a few
administrative differences this
year that we want to share with
you.

We’re now accepting
registrations at
www.ifaj2011.com for the
2011 IFAJ congress in Canada.
The event will be held from
September 14 to 18 in Guelph
and Niagara Falls. We’ll start
with an optional tour to
Canada’s Outdoor Farm Show
on September 13. The congress
officially kicks off with the
IFAJ delegate meeting and a
Canadian Agriculture 101
speaker program on Sept. 14.

The following two days will
be spent on three tours in
Eastern, Midwestern or
Southwestern Ontario with an
overnight stay en-route. All
tours come together again in
Niagara Falls for an evening
dinner theatre on September

16. A professional development

day and final banquet wrap up
the event on Saturday,
September 17.

Fees, registration & deadlines

We are offering an all-
inclusive conference rate this
year, as we are expecting
conference participants from a
variety of countries, many of
whom have never been to
Canada before. It includes all

meals, tours, transportation and

entertainment, shuttle to and
from the airport, professional
development and hotel
accommodations for five
nights.

Traditionally, CFWF
conference organizers have
charged a flat registration fee
and then delegates were
expected to pay
accommodation, airport shuttle
and some meal costs on top of
that. Our budgeting shows that
the congress costs this year
won’t amount to any greater
costs than the last number of
CFWF conferences have when
all of these items are added in.
(Flight costs were not added
into this calculation).

The registration process is

different this year than CFWF
members are used to.
Registration is open until June
15, 2011. It is important to note
that unlike CFWF, we won’t be
accepting last minute
registrations. Registrations will
close on June 15, 2011.
Regular congress rates will
(Continued on page 3)
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Odds & Ends

CFWEF helps Japan

s many of you know,

several of our farm

journalists colleagues

in Japan have been
affected by the tsunami.

CFWF is happy to have donated
$500 to a relief fund The money
will be used for clothing, meals,
other miscellaneous items for rural
people (farmers mostly). The IFAJ
was held in Japan and some of our
Canadian members were very near
where the earthquake took place.

For ongoing updates from a
dairy farmer that IFAJ members
visited during the IFAJ 2007
Congress in Japan, visit http://
yvamadasan.com/english/e-
index.html

ooooooooooooooooooooooooooooooooooooo

Lee Hart recognized

r. Lee Hart received the
Alberta Institute of
Agrologists Honorary
Member Award at the
2011 Alberta Institute of
Agrologists Honours and Awards
Banquet, Wednesday March 16, 2011
at its Annual Meeting & Conference
held at the Banff Centre in
Banff. Lee received this recognition of
distinction award for his outstanding
accomplishment and contributions to
Agrology for his over 22 years of
agricultural journalism writing and
communicating extensively about all
aspects of Alberta and Western
Canadian agriculture covering a wide
range of topics related to crop and
livestock production and farm
management.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Western Producer announces new editor and managing editor
arry Hertz, publisher of Canada's Western Producer, announced the appointment of Joanne
Paulson to the position of editor effective March 1, 2011.
Joanne takes over from Barb Glen, who has moved closer to her family and roots in Southern
Alberta to open the Producer’s new bureau in Lethbridge.

Joanne comes to the Western Producer after a successful career in journalism and communications.
During her newsroom career at The Saskatoon Star Phoenix, she held various positions including
business reporter, assistant city editor and business editor. More recently, she has held the positions of
Senior Specialist, Investor Relations Communications at Cameco Corp.; and Research Communications
Officer at the Johnson-Shoyama Graduate School of Public Policy at the Universities of Saskatchewan

and Regina.

Joanne frequently covered agriculture during her tenure as business reporter and editor at The Star
Phoenix. Her columns and stories covered agricultural issues, biotechnology, crop inputs and the

livestock industry.

Hertz also announced the appointment of Mike Raine to the position of managing editor/farm
management editor effective March 1, 2011.
Mike has enjoyed a successful 18 year career at the Western Producer as both reporter/photojournalist

and farm management editor.

“Mike's dedication to the Western Producer and knowledge of the industry have been a real asset in
the development of a number of new digital and print initiatives,” said Larry. “Plus his technical writing
expertise and strong connections to the industry are paramount in the Producer continuing to deliver top

notch content.”

Mike is actively involved in farming the family's grain and livestock operation at Wilcox, Sask.
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(Continued from page 1)

apply starting April 16 and continuing until June 15 (or prior

once the congress sells out at a maximum of 300 delegates):
These rates include the optional day trip to Canada’s

Outdoor Farm Show (www.outdoorfarmshow.com) on

September 13, five nights’ accommodations, all meals

beginning with dinner on September 13 and ending with

breakfast on September 18, airport shuttle service, :

complimentary congress clothing item and all planned : IF A
congress activities. Additional hotel accommodation nights in &

Guelph in advance of the congress are available for 2011

September 10 — 12 at a cost of $150 per night. : Espesiance News Wiorki Agricul e
Wedve gone f AnbtHeryiffeeehcefiorh r o ni c

usual is that registration is online and we’re only accepting

electronic payments. Those payments can be made using

Visa, MasterCard or your PayPal account.

Transportation and pre and post congress tours
A free airport shuttle is included both to and from
Pearson International Airport. Some of you have also rented
vehicles in the past to drive from the airport to the CFWF :
event. We’re encouraging you not to do that this year because ~ : C ya WF l' S go i n g

we’ll be in three different locations throughout the congress.

Instead, Wejll meet you at the ai.rport, provide you With a in t ern atl’ ona l
shuttle service to Guelph and will arrange shuttle service : . i
ECTWA members who choowe o keve e | LIS year with
Ghutle t retum you t your vehicl a e end of e our annual
Conlirtise‘sted is seeing some other parts of Canada? 1f even t‘

you’re thinking of spending a bit of extra time touring with
some of our international visitors in conjunction with the
congress, we have some great pre and post tour options for
you! Two pre congress tours are available in British
Columbia and Alberta and two post congress tours are being
offered, one to the Maritime provinces of New Brunswick, Consress rates:
Nova Scotia and Prince Edward Island, and one focused : &8 . :
specifically on agricultural research and innovation in the Inclusive Package
Guelph area. :

For full congress details, including online registration,
please visit www.ifaj2011.com.

If you have any questions about the congress, please email
us at info@ifaj2011.com.

We hope to see you in Guelph this fall at [IFAJ 2011!!

For tips on how to talk to your employer to help support
the cost, flip to page 10.

Double occupancy — $1265

Single occupancy - $1475
Double occupancy, no Guelph
hotel - $1065

Single occupancy, no Guelph
hotel - $1275
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BCFWA Report

By David Schmidt, President

he BC
Farm
Writers

Association took
some “healthy
steppes” forward at
its annual meeting,
Jan 28" As has
become routine, the
BCFWA annual
meeting took place
in conjunction with
the Pacific
Agriculture Show,
the largest ag
gathering in the
province.

We invited
Williams Lake

rancher and former David Zirnhelt speaks about revitalizing the BC be

BC Minister of

Agriculture David Zirnhelt and Thompson Rivers
University (Kamloops) chair of cattle industry
sustainability John Church to speak to us about
their efforts to revitalize the BC beef sector.

Zirnhelt is leading a group of 15 Interior
ranchers trying to take “Healthy Steppes” toward
profitability. They are trying to capitalize on the
fact that18-20 month-old grass-fed beef are
making the most money by going to a “low-
input, high-output” system which produces a
healthier and more flavourful premium beef.
They chose the Healthy Steppes brand name to
reflect both their Cariboo Steppes location and
their philosophy.

“Cows are taking healthy steps, ranchers are
taking healthy steps and consumers are taking
healthy steps,” Zirnhelt told us.

He said the key is getting the right genetics
and converting to an intensive but natural system
of management. “I want a cow who can survive
wolves, winter and cheap grass.”

He advocates holistic management of
grasslands based on “mob grazing” as per the

% \ L i
ef sector. Photo courtesy of Cathy Glover.

buffalo herds of old.

“A huge herd of buffalo would come into an
area, eat the grass and fertilize the land, then
quickly move on and leave the land to rest and
recuperate,” he explains, saying that is what his
group is trying to simulate. “We’ve cut $150/cow
off our cost by putting our system in tune with
nature.”

With “protein in the ocean going down,”
Zirnhelt believes “grasslands and rangelands are
going to be the place to raise protein.”

Ocean protein is popular because of its health
attributes but Church says beef has the potential
to offer the same attributes as long as industry
pays more attention to what’s in the beef than
what it looks like.

“(The beef industry) set up our whole grading
system based on marbling,” Church says,
claiming that has resulted in beef high in
saturated fats instead of in the beta-carotene,
essential fatty acids, Omega 6’s and 3’s and
CLA’s it should have.

“John has given us the value proposition of

(Continued on page 5)
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(Continued from page 4)
what we’re doing. It’s up to us to apply it,” Zirnhelt says.

Following their excellent presentations, the 15 BCFWA members
who attended the dinner meeting discussed the tour we are planning in
conjunction with the IFAJ conference in September. We invite our
fellow farmwriters to join us for a breathtaking three-day bus tour
through the lush Fraser and Okanagan valleys, Canada’s only desert,
cattle country and even Whistler, home of the 2010 Winter Olympics.

David Schmidt (Country Life in BC) was reelected president for the
umpteenth year and Sandra Tretick (Investment Agriculture
Foundation) was reelected treasurer. With Peter van Dongen
abandoning agri-journalism for the greener pastures of Meyers, Norris,
Penny, he was replaced as vice-president by Tamara Leigh, who will
continue as the BC CFWF director for at least another year. Tamara
had been our secretary but that position is traditionally held by AAFC’s
BC communications manager. (Note to editors: Tamara left that job
last year to become a freelance agri-journalist so she welcomes your
assignments!!!) Her replacement had not been named by the time of
our AGM, so Tamara’s former assistant, Sarah Godin, agreed to
temporarily become our secretary. AAFC has since hired Jackie
Stewart as its BC communications manager and she has agreed, much
to Sarah’s relief, to take on the role of BCFWA secretary. Welcome
Jackie! (and thanks to BCFWA member and AAFC BC director John
Berry for always
making sure that
happens!)

David Zirnhelt and John Church at the BCFWA AGM. Photo courtesy of Cathy Glover
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ACFWAS o |

By Carmel Vivier, ACFWA

he Atlantic Canada Farm Writers
Association (ACFWA) held (what I’'m
calling) it’s ‘intro-to-spring’ meeting
in Moncton on March 11™. This tied
in nicely with the Farm Credit Canada Forum’s
hosting of motivational speakers and the
Atlantic Farm Mechanization Show being held

ntro

t o

of the winery was very educational; and the
selections of wines sampled were delicious.
Learning about the dedication and diversification
needed to run a winery business was an eye-opener.
Winery owners Janet and Jeff Everett truly believe
in ‘buying local’ and the spirit of cooperatives.
How their background in agriculture led to their

in Moncton. opening a
The winter winery is just
has been one of the
hard at times | g« 1K1 interesting
here in : W1 POy facts you will
Atlantic ’g‘,‘gﬁ'_ : }’ ] learn on a
Canada and Vo, B tour.
this get- . 4 gL ISR The next stop
o os [0 et 1T

T & —' "«

just what we
needed to get
us out of the |
winter blahs
(and
shoveling
SNOw).

Although
I joined the
ACFWA
last summer, I was unable to attend the
inaugural meeting on PEI so this was my first
chance to finally meet some of the people I have
been emailing with lately.

Our meeting place was the Magnetic Hill
Winery (http://www.magnetichillwinery.ca).
This winery is one of the stops on the IFAJ 2011
post-congress tour in September to Atlantic
Canada and you don’t want to miss it! The tour

Janet Everett of Magnetic Hill Winery

schedule was
Casino New
Brunswick for
some ‘Pub’
for food and
an informal
chat with
fellow
members.
Tentative
plans were made to hold our next meeting in June/
July in Nova Scotia. I’'m very excited to be part of
ACFWA and look forward to our next meeting and
hope more members will be available to attend. As
of March 18, membership for the ACFWA stands at
17; if you’re interested in joining, please get in
touch with Allison Finnamore
(allison@finnamore.ca) — we’d love you add you to
the list.

Sspringo

me
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Heritage grain harvested at Ukrainian Village

Arnold Grant, Director, Ukrainian Cultural Heritage Village

anada’s oldest successfully grown variety of wheat has found a home at the Ukrainian

Cultural Heritage Village. Enough of the heritage grain was obtained from two

sources; from a farmer located near Westlock, and the Loehr Organic Project out of St.

Mary’s Abby, Muenster, Saskatchewan, allowing the staff to plant three acres on the
site.

Red Fife is a heritage spring wheat and is a “landrace” variety meaning there is genetic
variability in the wheat allowing it to adapt to diverse growing conditions. It is named after
David Fife who s ;
first grew the :
wheat in 1842 in
southern Ontario.
The wheat had
high milling
qualities and was
known for making
exceptional baked
goods with
extremely white
flour; an 1deal still
in favour today.

The plant is
characterized by
three little awns at
the top of the
head, but is a
beardless wheat  [¥- 4 &
variety. The plant [+ ©
can grow from :
three to five feet
tall depending on
the growing
conditions and soil
quality. All varieties of red spring wheat owe their ancestry to this grain.

Red Fife grew out of favour due to its low resistance to rust and requirement for a longer
growing season. It was replaced by Marquis and then other new and improved varieties. It was
also used to develop new hybrid varieties of wheat.

The wheat was obtained to help further augment the Ukrainian Cultural Heritage Village’s
authentic presentation of the history of agricultural practices in east central Alberta. The grain
will be harvested this fall and the bulk of seeds will be saved for planting next year. The
remaining grain will be used in a variety of historic activities and demonstrations.

Operated by Alberta Culture and Community Spirit, the Ukrainian Cultural Heritage Village is
located 25 minutes east of Edmonton along Highway 16. The hours of operation are 10 a.m. to 6
p-m. daily until Labour Day and then on weekends only until Thanksgiving Day. For more
information on the village, call 780-662-3640, dial 310-0000 for toll-free access within Alberta
or visit www.culture.alberta.ca/uchv.
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Here are a couple little

improvements I might
suggest:

PR companies should
make a point of knowing
who the key writers are
for a media organization,
and make themselves and
contact information
known to those writers.
Companies or agencies
should make available to
the media, a list of
company contacts on

specific product areas. If
you have a questions on
herbicides or fungicides,
new seed drill, or seed
variety here is the person
to call.

These two simple tools

would make life so much
easier and stress free for
those days when I wake from
my lunchtime powernap and

r

eali ze Aoh,

supposed to have this done by

t

omorrow. O

We need to reduce those who-you-
gonna-call moments

By Lee Hart, Field Editor with Grainews in Calgary, Alta.

don’t know if there are any industry rules on what role a public

relations company should play for its clients. But, after just

completing another hectic schedule of stories involving several

crop protection companies, equipment manufacturers, seed
companies and their agencies, it isn’t a matter of my hair getting grey,
it is more about what shade of albino will I be.

The simple question I often trot out to herbicide, fungicide,
insecticide and homicide manufacturers and other companies over the
winter schedule is: Do you have any new products for 2011, what are
they and what do they do? Technically that is three questions, but they
are all related. But it is pretty straight forward and a question I would
think most companies and/or their agencies would be glad to answer.
Personally, I don’t require a lot of information — name of the product,
what it does, and new and improved features that might make it
special. Keep it simple. This isn’t about unraveling the Da Vinci Code.

But I find there can be several challenges. First is to find out if the
company has an agency and then who do you speak to at the agency.
Next, if you can’t find, or if the company doesn’t have an agency, then
who do you speak to at the company. (And I shouldn’t broad brush this
because some companies and agencies are very effective at getting the
information I need, when I need it.)

But, in some cases, when I do find an agency person in charge of
ABC account, I get the impression asking what I consider is my simple
question, is just slightly more difficult than if I had posed a physics
problem asking them to calculate the x and y components of a launch
velocity. They go somewhere, perhaps for several days, to figure this
out.

And approaching it from the company level can be a challenge too.
Pretty well every company has a fabulous website but as far as I can
tell from many of these websites not a single living soul with a name or
phone number actually works for that company.

And I have run into cases too where I do find a product manager,
rp Ry quektiondnd a deep black void sometimes referred to as
voicemail, and then wait for several days hoping for a reply.

I am not as grand as Muammar Gaddafi or Charlie Sheen to believe
the world should drop on a knee and tend to my slightest beck and call
— I get enough of that god worship thing at home — but I do think
there is some room for fine turning the process of company/pr/media
relationships especially when we are on a topic that is mutually
beneficial to all.

Granted I could be more proactive and start my questioning in
October because I know I will need this information by January. But I
am getting old and would probably forget what was said, and perish the
thought I would write an article days, let alone weeks before the
deadline. That’s just stupid.
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By-line given

By Rosalie I. Tennison

e all remember

seeing our first

by-line and the

thrill it gave us.
It’s a personal thing; it’s a sign
we finally made it as a
journalist, writer, author. Our
name is who we are.

How we see our name in
print can be the result of careful
consideration. The reason
Joanne Rowling uses J.K.
Rowling is because her
publisher didn’t think a book
about a boy wizard written by a
woman would sell. Many
writers prefer to use a
pseudonym to protect their real
identity. Some writers compose
under many names in order to
offer readers multiple writing
styles. Other writers choose a
new name to distinguish
themselves from family
members who also write.

Names are important. As
cub reporters, we were
admonished to spell sources’
names correctly. But, I would
guess there are very few
reporters out there who haven’t
had the “You spelled my name
wrong” call. Certainly, no
matter how hard we try, it
happens and we feel badly. So,
if our by-line is ever incorrect it
may be an error. A friend once
had both her first and last name
spelled incorrectly. We laugh
about it now, but it took
months for the sting of that
editorial/proofreading/
typesetting blunder to ease.

Mistakes aside, why are

editors uninterested in giving
their writers the by-line
spellings they prefer? As a
freelance writer, whenever I
see the phrase “by-line given”
in a solicitation for submissions
I suspect it is most likely code
for “no payment”. However, |
do expect that when the only
compensation is your name
below the title that your name

The reason Joanne
Rowling uses J.K.
Rowling is because
her
think a book about a
boy wizard written by
a woman would

sell . o

will appear the way you like to
see it.

As pretentious as it might
sound, I happen to like my
middle initial in my by-line.
Why not? Using an initial in a
by-line is not without
precedent. William F. Buckley
did it. So did W. Somerset
Maugham. Let’s not forget one
of the original agricultural
journalists — E. Cora Hind.
What about those who prefer
initials only? Such as, W. O.
Mitchell and C. S. Lewis. So,
why is it that no matter how
many times I submit articles
that include my by-line with

pu bl I SMe&fkr,1g

my middle initial, it (the initial)
rarely gets used in print?

I once asked an editor why
he wouldn’t give me the by-
line I prefer and was told he
didn’t like the way it looked on
the page. “So, what?” I asked.
If the red pencil was in my
hand, would he like it if I
shortened his name or used an
initial instead of the full
spelling he regularly used? I
also asked if he would feel the
same way if the writer was of a
higher stature, such as Peter C.
Newman? Would he drop
Peter’s “C” because it wouldn’t

look right in his publication? _
g1 N O t

Why do I have to argue to
get my name printed in the
manner I prefer? When I edited
publications, I respected the by
-line submitted by the writer
even if it involved a string of
letters denoting degrees. After
all, it may have taken a dozen
or more years to get those
designations and the person has
a right to see them under the
title of an article of his or her
authorship.

I have been told if the
accounting department uses “I”
on the cheque as per my
invoice even if the editorial
department doesn’t, perhaps I
should just head to the bank.
Good advice, maybe. But, it
doesn’t remove the
disappointment from what
amounts to, in my mind, seeing
my name spelled incorrectly.
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How to talk to your employer about

attending 1FAJ 2011

The deadline for early bird registration for the International Federation for
Agricultural Journalists in Canada is fast approaching. You know that the conference
will be a valuable opportunity for you, but how do you convince your employer?

Here are a few simple steps to help you approach your boss about attending and
financing the conference.

1.

Make a list of the benefits of the conference — if your employer is sending you

and potentially funding it, what will they get out of it? Start by making a list of

what value the conference has for you personally. Some benefits are:

e Develop contacts and network with colleagues on an international scale

e Broaden your international agricultural knowledge

e Learn about new innovations, techniques and technologies for journalists
(ie: social media, personal branding, etc.)

Next, make a list of benefits for your employer. Some examples are:

e Find international stories that can be applied and related to local
agriculture
e Develop international sources for future stories; build an international
network that the company can draw on in the future (look at the
conference agenda and be as specific as possible)
e Set up specific meetings with others attending to advance your company’s
business (again, find out who is attending and be as specific as possible)
Know the details of the conference and know what you want — Make yourself
familiar with all the details of the conference: dates, location, potential stories
and potential attendants. Know what you want from your employer: Do you
just want time off? Do you need all or just some costs covered?
Establish a budget — as tempting as it may be to downplay costs, it is important
to be thorough. Whether you are asking for your employer to share the costs
with you or to cover them completely, be sure to include all potential
expenses. Note that the cost of accommodation and food is included in the
conference fee. Not included would be any extra travel to and from the airport
in your home country (travel to and from the airport is included in Canada in
the conference fee).
Book a meeting with your boss.
In the meeting, lead with an explanation of what the conference is. Next,
launch into how the company may benefit. Show your boss that you have done
your research by using your detailed lists. Also highlight why the conference
will benefit you personally. Professional development among staff is often a
priority for employers. Lastly, present a budget summary and in detail. Leave
your boss with a print out that outlines the main benefits and all of the costs.
Be sure to include all deadlines for registration.

Visit us online at www.ifaj2011.com or find us on Facebook.

10
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Events and opportunities

here is an upcoming
symposium and the
new agriculture
network breakout
session. This is a brand new
session that targets marketers,
journalists and anyone else
interested in branding
agriculture and embracing
innovation. Journalists’ fees are
being waived which is a $525
value and includes all meals.
This symposium expects to
bring over 2,300 industry,
journalists and academia and
will be an all-encompassing
event with general sessions
hosting the likes of Gov. John
Y Brown and KFC founder, the
famous Ronan Tynan and
Damien McLoughlin of the
National University of Dublin.
www.alltech.com/symposium

Stay tuned for
more information
on the CFWF

2011 Awards
Ceremony. Entry

forms will be
posted shortly
and the deadline
for entries will be
June 27, 2011.

griguide, the Directory of Canadian Agricultural

Associations provides contact information for 550

national, regional and provincial not-for-profit and

publicly-funded farm organizations and commodity
groups. It is the first comprehensive source of information about
agricultural associations in Canada and is intended to enhance
communication among these organizations and to increase their
visibility among the agricultural community, educational
institutions, governments and the media.

To obtain information about agricultural associations
electronically, visit agriguide.ca (www.agriguide.ca), our on-line,
searchable bilingual database. Agricultural associations will be
asked to update their contact information on an annual basis to
ensure that agriguide.ca continues to be an up-to-date resource to
the agricultural community. Associations will also have the
opportunity to add their logo to their on-line listing and to purchase
advertising on agriguide.ca.

The Directory is available for purchase in a spiral bound colour
booklet and in a downloadable PDF format. To obtain your copy of
the directory, complete and submit the attached order form or
contact Debra Hauer at 1-866-430-7457, Ext. 227 or hauer(@cahrc-
ccrha.ca

ECFWA represents at the 2010 CFWF Annual General Meeting in Moose Jaw,
SK last fall
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