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Japan’s humble spirit

By Karli Flinta-Murphy, MFWBA

Karli Flinta-Murphy from Manitoba attended the International Federal of Agricultural Journalists (IFAJ) 2007 congress in Japan as
one of four recipients worldwide of the Alltech Young Leadersin Agricultural Journalism Award this past September.

hile waiting for the rest of
our group at a Miso factory
in Japan's Miyagi prefecture,

Ma Markey from Ireland -- the IFAJ pres-
ident's wife -- told me about a formal din-
ner she and her husband attended with
other IFAJ executive and delegates the
previous evening.

The 13-course meal contained items
like shark fin and Wagyu (Japanese beef).
Everything was beautifully presented as
the guests sat shoeless on mats on the
floor. At the end of the meal, the chef was
called out from his kitchen to receive an
applause from his delighted guests. But
instead of this being a time of tremendous
gratitude for the expert cook -- where he
should be standing tall and beaming with
pride -- he got down on his hands and
knees and bowed as low as possible to his
satisfied visitors.

Hearing this is touching and exempli-
fies how humble the Japanese are when it
comes to their religion, customs and cul-
ture. Growing rice is not just a cash crop
for farmers, it isalong tradition conducted
with the utmost thought and consideration.

It was amazing to see how well the pro-
ducers cared for their livestock, treating
them like their own children. When an

anima died on their farm, they were gen-
uinely sad as if they lost someone dear to
them. Since Japanese herds are much
smaller compared to herds in Canada,
forming a close bond with their animals

is much easier. At one farm | visited,
each cow received a massage with a
brush for five to 10 minutes every day
with the belief that it would produce better
marbling.

Meals are truly a feast for all senses.

Please see page 15 for Kim Waalderbos's first-hand account of the International
Federal of Agricultural Journalists (IFAJ) 2007 congressin Japan .
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Farming in Japan is not just a livelihood in order to put food | a gentlemen whose business is importing niche products from
Manitoba such as saskatoon jam and wild rice for a high-end

onthetable, it saway of life.

Japanese agriculture has the same problems as Canadians
when it comes to loosing young people to urban areas and they

don't have a definite solution yet, but meeting a
young entrepreneur who is in the middle of taken
over her family’s dairy and starting her own ice
cream business using the milk she produces on
her farm shows promise.

Learning more about how Canadian agricul-
ture and food products affects Japanese con-
sumers was a priority after the congress was over.
Staying a few days longer in Japan, | visited the
Canadian Embassy where they were hosting the
Canadian Food Expo for perspective Japanese
businesses to form international trade relation-
ships with Canadian companies. | visited the

Canadian Wheat Board office in Tokyo to see how grain grown in
Canada affects al Asian countriesiit's exported to. | also met with | this year.

Karli Flinta-Murphy

Japanese consumer.
Japan is a country driven by freshness and quality when it

comes to their food and the Japanese strongly
believe Canada is at the top of their game when
it comesto providing these necessities to them.

Without the opportunity to visit this historic
country and learn about its people and culture |
would not have had the appreciation of global
agriculture as | do now. | look forward to
attending the 1FAJ 2008 congress in Austria and
Slovenianext year.

| would like to thank Alltech for sponsor-
ing the award, enabling me to travel across the
world for an experience of a lifetime. | would
also like to thank the Canadian Farm Writers

Federation (CFWF) for selecting me as the Canadian recipient

Apply NOW to attend the IFAJ in Austria
and Solvenia in Fall 2008

Applications for the CFWF International Bursary are now being accepted

Thanks to the generosity of Monsanto, one lucky CFWF member will be avarded the CFWF International Bursary.

The prize is up to $2,500 to reimburse a member-in-good-standing for costs incurred to attend the 2008 International
Federation of Agricultural Journalists 52nd annual congressin Austria and Slovenia, September 10-14, 2008.

The CFWF International Bursary was revamped in 2006 and is intended to encourage international exposure for

Canadian agriculture journalists and communicators, especialy in advance of the IFAJ Congress coming to Canadain 2011.
Thisis a great opportunity to travel the world and learn more about agriculture. This year's conference theme is From the
mountains to the sea. To read more about the Congress, go to.www.ifgj2008.com.

Asthe Vice-President, it is my pleasure to administer this bursary program. Applications will be judged by an eastern and
awestern CFWF senator plus one member-at-large. Judges will be approached once all the applications are in to prevent the
perception of conflict of interest.

To apply, please read the bursary information and fill out the application form (http://www.cfwf.cal). Both are posted on
the CFWF website if this link doesn’t work. Please e-mail your application to the CFWF office and Jeannie Bryson at jean-
nie@quanglo.ca or send it hard copy to Jeannie Bryson, CFWF, PO Box 250, 3202 Tullochgorum, Ormstown, QC, J0S
1KO. The office number is 450-829-2636 and the fax is 450-829-2226.

APPLICATIONS WILL ONLY BE ACCEPTED UNTIL MIDNIGHT FEBRUARY 10, 2008. This gives the judges time
to score the entries and | will let the winner know the first week in March. That way, they can register for the congress prior
to the March 31 deadline and before the congressis sold out like it was in 2007 in Japan.

So what are you waiting for? Apply now!
Please contact me if you have further questions at m.starkleader @sasktel .net or call me at 306-347-9908.
Myrna Stark Leader
Vice-President, CFWF
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Ontario farm newspapers merge with media

consolidation

he ongoing reality of media consolidation

and the loss of independent voices has hit

home for thousands of farmers in southwest
Ontario, with the merger of two farm newspapers.

Terry Stevenson is a participant in
the University of Guelph agricultural
communications graduate-level
diploma program.

The Farm Market and Voice of The

:+ Farmer newspapers announced late in
December, 2007 that they would cease
¢ publishing January 1, 2008.

Media giant Quebecor, which had pre-

: viously owned The Farm Market, bought
: the Voice of The Farmer last August. In
their place, Quebecor is launching a new
: farm newspaper called Today’'s Farmer.

Today’s Farmer editor Peter Epp says

: the consolidation will not deprive farmers
: of news.

“Thiskind of change goes on every day

¢ in the business world, where two or more
¢ offices or locations are closed and rolled
: into one. The net result is that you should
become more cost effective, providing

better overall service,” he says.

The Farm Market and Voice of the
Farmer newspapers once covered a signif-
icant portion of southwest Ontario. At one
point in 2006, the Voice of The Farmer
had a circulation of more than 29,000
copies, covering the counties of Essex,
Kent, Lambton, Elgin, Middlesex, Huron,
Perth, Waterloo and Oxford. The Voice of
the Farmer eventually discontinued cover-
age into Huron, Perth, and Waterloo and
Oxford counties. The Farm Market's dis-
tribution of more than 12,000 newspapers
remained constant, covering the counties
of Essex, Kent, Lambton, Middlesex and
Elgin.

Today’s Farmer will cover Essex,
Kent, Lambton, Middlesex and Elgin
counties, with a planned distribution of
about 17,000 copies.

The first edition of Today's Farmer
was scheduled for January 19, 2008. It
will be published twice a month.
Covering stories on a full-time basis for
the new paper will be veteran farm
journalist John Phair.

Engine.”

Useful information source for agricultural journalists

The December 2007/January 2008

The document collection includes materials not always found in traditional publications like reports, extension materials,
conference proceedings etc. Zumalt illustrates some of the search tools that the FAO provides to help users focus their search.

International Federation of Agricultural Journalists E-Newsletter
[http://WWW.IFAJ.ORG/newsletter/ifal_newsletter_Dec_Jan_07.htm] links to a special feature, prepared by Joe Zumalt for the
University of IllinoisAgricultura Communications Documentation Centre in partnership with the IFAJ, about an on-line infor-
mation resource for agricultural journalists: AGRIS: An FAO Information Resource for the Agricultural Journalist

FAO has been continually selecting documents related to agriculture and related technologies and including them in a data
base know as AGRIS since 1975. The collection has grown to over 2.3 million records.

Zumalt explains how to access and make the most of the information resource: “Go to the Main Page of the FAO,
www.fao.org, is jammed with information and AGRIS is not really found very easily. To access it, enter in www.fao.org/agris/
to pull up the initial page with a simple text box. Click on the link at the bottom entitled “Go to the New AGRIS Search
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A word from the CFWF president . . .

People make farm writing fun

get asked by people | know in the city why |
like writing and producing publications about

agriculture,

| tell them writing about farming is

: fun. Then they look at me like | live two
and half hours outside of Toronto... err...
: which 1 do.

Butit'strue.
Rural areas and the agriculture sector

: which inhabits their open spaces are full of
stories. There are good stories to tell, and
: lots of sad ones aswell. Agriculture is tied
: into global markets and trade, so there's a
: international aspect. The environment is a
constant, both outside the back door and in
: politics. Economics are the rodeo bull
: which farmers ride every day. Technology
: often findsits first application on the farm.
: There'sno end of storiesto write,

Then there are the people, and if you

sit down afarm writer and give her or him

By John Greig, ECFWA

a drink, they’ll start telling you about the
people they write about. The people out-
side of town are passionate, determined
and lively. They can also be stubborn and
frustrating. Put all of those characteristics
together and few stories are dull, when the
writer is able to see beyond the facts and
bring out the colour of the personalities
involved.

Take a look at winners of our farm
writing competition, and invariably it's the
people in the stories who come to the fore
for those who win. The best photos are
those which include novel depictions of
the souls who live the farming life.

People are what make farm writers
groups interesting too. If you scratch a
farm writer, you very likely to find that
rural background somewhere in their
blood. And, no surprise, farm writers
reflect that diverse and interesting charac-
ter of the people they write about every

day.

Member and ag media news. . .

Peter Darbishire, long-time editor of
Top Crop Manager, Canada’'s magazine of
crop production and technology, has
announced he will retire in April 2008.
Top Crop Manager was launched in 1989
by Darbishire and Peter Phillips as an
annual edition for western Canadian farm-
ers as a complement to the Agri-book
Magazine series, which included Corn in
Canada, Beans in Canada and other titles.
The magazine now comprises seven west-
ern Canada issues, five eastern Canada
issues and the annual specialty edition,
Potatoes in Canada.

“I am confident the magazine will con-
tinue to thrive in the capable hands of
national sales manager, Kelly Dundas,

western Canada sales manager, Gerry
Hertz and western field editor, Bruce
Barker, with Ralph Pearce, current eastern
field editor, taking over the editor’s role
next April,” says Darbishire, who will be
retained in an editorial advisory role after
he retires.

Darbishire began his editorial duties as
technical editor for Drainage Contractor
magazine and Farm Equipment Quarterly
in 1976. He bought these and other maga-
zines in partnership with Peter Phillips in
1981, operating as AIS Communications,
from their base in Exeter, Ontario.

Annex Publishing & Printing purchased
Top Crop Manager and other titles owned
by Darbishire and Phillips in 2004.When

Peter Phillips retired in October 2006,
Darbishire assumed the publisher’s role as
well as becoming group publisher for
Annex, with responsibilities for seven
other Annex titles: Fruit & Vegetable mag-
azine, Greenhouse Canada, Manure
Manager, Drainage Contractor, Canadian
Rental Service, Ground Water Canada and
Glass Canada. Annex’s president, Mike
Fredericks expects to select and hire a new
group publisher in the coming months.
Janet Kanters has left the position of
editor at Alberta Farmer Express to accept
the position of Communications Specialist
at EarthRenew Organics Ltd., a soil and
plant nutrient company based in Calgary
and Half Moon Bay, Calif. In her spare




THE FARM JOURNALIST, JANUARY/FEBRUARY 2008 5

: time, Janet continues to write, edit and
: photograph on afreelance basis.

: Editorial

John Morriss, Associate Publisher and
Director, Farm Business

: Communication (FBC) is pleased to
: announce that Will Verboven has accepted

the position as new editor of Alberta Farmer
Express (AFE). Will has extensive experi-
ence working in agriculture and with agri-
cultural publications in Alberta. He joined
FBC in September when FBC moved to the
new name and format for AFE.

Outdoor Farm Show founder passes

Innovator Ginty Jociuswasa friend to, and employer of farm
: writersand communicators

Never without :
anove ideaor two
for thenext stepina :
marketing plan,
Jocius was known
to friends and
colleaguesin the
ag business world
for his enthusiasm
and “just do it”
attitude.

intarius (Ginty) Jocius lost his

Gtwo—year battle with brain can-
cer on January 2, 2008.

Jocius was the founder of Canada's

: Outdoor Farm Show, as well as Ginty
: Jocius & Associates, a marketing commu-

nications firm which has employed mem-
bers of the Canadian Farm Writers'

: Federation.

Born in Germany in 1946 after his

¢ parents fled the then-occupied Lithuania,
: Jocius arrived in Canada as a youngster.
: His father eventually settled the family on
: afarm near Rodney, Ontario, growing
: tobacco, apples and greenhouse vegeta-

bles.

A graduate of the Ontario

: Agricultural College in 1970 Jocius
: would, after a period with the Ontario
¢ Ministry of Agriculture and Food, launch
his own marketing/communications firm -
: Ginty Jocius & Associates - specializing
: inagricultural products and services
: across North America. From its base in

: Guelph this firm has captured numerous

By Glenn Powell, Ontario Farmer

awards in Canada and the United States.

His “vision” of a farm machinery
show where farmers could test-drive and
see equipment in action led to the very
successful Canada's Outdoor Farm Show
at Woodstock. Established in 1994 this
annual show is recognized as one of the
top trade shows in North America. His
entrepreneurial spirit would later (2004)
lead to the founding of the Great Canadian
Outdoor Expo which also features “see it,
try it, before you buy it” for outdoor
enthusiasts and equipment suppliers.

Never without a novel idea or two
for the next step in a marketing plan,
Jocius was known to friends and col-
leagues in the ag business world for his
enthusiasm and “just do it” attitude.

In addition to his business ventures
he was deeply involved in activities such
as fund-raising projects for Rotary
International, Past-Chair of the
Agricultural Research Institute of Ontario,
and Pagt-Chair of the Ontario Agricultural
College (OAC) Alumni Foundation. He
was the recipient of numerous honours
including Canadian Agri-Marketer of the
Year (1995) and Alumnus of Honour,
University of Guelph (1996). He was a
strong supporter of the artsin Guelph.

Ginty is survived by his wife Lorie,
daughter Daiva of Calgary, and sons
Gavin (wife Hannah) of North Carolina
and Jordan of Guelph.

A memorial service celebrating
Jocius's life was held on January 11 in
Guelph.
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Chris Forrest, Communications and Marketing Manager with
Canadian 4-H Council, says the support of editors and writers at
agricultural publications across the country has been the key to the
early success of the “Join Again” campaign.

The campaign, encourages former 4-H Members to re-connect
with the organization that played such a significant role in their
own early development. Once alumni have ‘re-connected’, they
will be encouraged to either step forward as potential volunteers
themselves or to act as ambassadors in circulating information on
4-H opportunities.

Working with the award-winning agency, AdFarm, the ‘Join
Again’ campaign features print ads in agricultural publications and
community newspapers, as well as posters, referral cards, the dis
tribution of alumni testimonials, and a web page at www.4-h-
canada.ca/join_again where alumni can re-connect. The cam-
paign is fully sponsored by Farm Credit Canada, a longtime sup-
porter of the 4-H program at dl levels.

There'snothing like being there. .

Many thanks go to the Eastern Canadian Farm
Writers' Association for their financial help that assisted
with my travel expenses to the 2007 CFWF Conferencein
Belleville. | received the association’s annual $500 travel
bursary.

Telling the CFWF membership about the advantages of
belonging to this organization is like preaching to the
choir. And since I’'m not much of a preacher (and I’'m past
deadline), I'll spare you all of the obvious reasons.
However, | would like to point out that for a member like
myself who lives in Atlantic Canada, or any place else in
the country were membership is sparse, the best and only
way to get full benefit of CFWF and ECFWA membership
is to attend the eventsin person.

Email is indeed a wonderful tool, but to really connect
with fellow members, ther€e's nothing like being there.
ECFWA and CFWF have helped evolve my career from
writing the occasional potato story for a daily newspaper
to focusing my niche on agriculture - something that
never would have happened if | hadn’t caught the enthusi-
asm of the organizations and experienced this zest first-
hand.

Whether we're singing in the hospitality suite, sharing
atable at lunch, kicking back on the bus between tours or
joining in the celebrations of the awards banquets,
ECFWA and its sister organizations across the country
have managed to link farm communicators together for
some priceless fun and exchange of information on what’s
impacting our industry today. Theres no way email can
accomplish that.

Allison Finnamore, ECFWA

Registration for the
2008 CFWF Conference
Opens soon
BLOCK IN YOUR DAY-TIMER

October 2-4, 2008,
Comox Valley, British Columbia

If you’ve never attended a CFWF confer-
ence make the 2008 one your first! It will be
“Beyond the Ordinary”! After all, it is
British Columbia! Take it from fellow
farm writer Allison Finnamore (see “There’s
nothing like being there...”) the benefits of
attending a CFWF conference are multi-
fold:
= Exchange information on what’s

impacting our industry today!
= Evolve your career!

= Catch the enthusiasm!
= Experience the zest and priceless fun!

Registration forms and more conference
details will be posted on the CFWF website
and will be available in the next newsletter.
Until then, satisfy your curiosity about the
innovative, and sometimes unconventional,
agri-food sector in the Comox Valley by
visiting the Comox Valley Economic
Development Web site:

www.agrifoodcomoxvalley.com

The Comox Valley on the south-east coast of
Vancouver Island is well-serviced with the
sophisticated Comox Valley International
Airport.

For more information please contact
Conference Chair Peter van Dongen
@250.951.0077 or peter@sincera.ca
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Stubble Burning and L ocal Food hot topicsfor Manitoba

By Crystal Jorgenson, Bonnie Baltessen and Ed White, MFWBA

WII Braun of 100 Mile Manitoba speaks to MFWBA gathering as producer George

Matheson looks on. (photo by Ed White)

he Manitoba
Farm Writers
and Broadcasters

Association (MFWBA)
: had a busy fall, with two
: luncheons and a holiday
: party to end off the year.

In October, MFWBA hosted “ Stubble

: Burning: Clearing the Smoke” with guest
speakers Ray Franzmann and Rolf Penner.
: Always a hot topic, stubble burning drew
: the public's fire this fall in Manitoba after
: smoke caused vehicle collisions and road
closures, prompted health concerns and
: led to a temporary ban. Many continue to
: call for an all-out ban on the practice,
while producers get caught in the middle.
: Rolf Penner illustrated how one farmer
: can find himself on both ends of the argu-
ment. He admitted to using burning as a
: tool on occasion. But when a neighbour’s

bad burning practices led to him racing his
asthmatic daughter toward the emergency
department as she gasped for breath he
realized that the effects of stubble burning
on humans can be devastating. At the same
meeting, producer Ray Franzmann stood
before the group admitting, “I1 burn stub-
ble.” In his estimation, to use the excess
fuel and energy to deal with the straw
using a method other than burning, would
cost him about $15 to $20 more per acre.
Both farmers agreed that a lack of market
for the hay has lead to increasing prob-
lems. The two presentations sparked a
lively discussion with audience members.
The only negative feedback heard was that
it was unfortunate that urban media and
government bureaucrats were not in atten-
dance.

Then in November, a larger than nor-
mal crowd turned out for the MFWBA
luncheon “The Real Local Food Economy
— From Producer to Consumer” held at the
Forks. Speakers included George
Matheson, who sells pork, chickens, honey
and dessert sauces to local consumers, and
thinks a real local market exists with a lot
of potential. George attributes his success
to the lack of a middieman between him
and the consumer. His meat, sold at a simi-
lar price to local grocery stores, brings far
more profit to him than the same amount
of meat does for a producer selling
through the usud industria channels. The
other speakers a the event included Will
Braun and Jennifer de Groot, an urban
couple that is following the 100 Mile Diet.
They believe the present popularity of the
diet reveals a potential market for small
farmers who are willing to work outside
the usual food industry channels. Braun
and de Groot are part of a group called
100 Mile Manitoba which has brought
together 135 people to do the 100 Mile
Diet for 100 days. De Groot said the diet
can followed, but there are a number of
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types of food that are hard to find around
Winnipeg, such as fruits and some pulse
crops.

Our final event of 2007 was our annual
holiday party, held in December at Finn
McCue's Pub. As has become a MFWBA
tradition, this social evening also raised
money and awareness with a presentation
on Oshorne House, a shelter for abused
women and children. An emergency shel-
ter, this facility helps women and their
children transition to safer quarters, pro-
vides counseling, and also works to edu-
cate the larger community about the
effects of domestic violence.

Correction: The October/November
2007 issue of the The Farm Journalist
incorrectly stated that Karen Morrison
is a freelancer from ECFWA. It should
have read that she is a reporter/editor
with The Western Producer.

Prairie-Based Web site and magazine dish up
the latest scoop on local foods and farmers

r more on the local food movement on the prairies check out the newly
redesigned Web site of The Edible Prairie Journal:
www.edibleprairie.ca

Foodie duo, Jennifer Cockrall-King and Terry Juzak, are the founders, pub-
lishers and editor of The Edible Prairie Journal, a full-colour, recipe-packed mag-
azine devoted to cooking and eating on the Canadian Prairies. In each issue of
the magazine, Cockrall-King and Juzak criss-cross the Prairies in search of
mouth-watering ingredients, interviewing farmers, passionate cooks, chefs, and
collecting beloved recipes that make the most of seasonal and local foods and
traditions. Their culinary “journa” is published three times a year, and going into
itsfifth year of publishing.

The web-site boasts the latest breaking news about the vibrant culinary scene
from the Mountain Parks to the eastern edges of Manitoba, thanks to the site's
blog's postings.

For interviews, cover art, samples of publication and other information, con-
tact Jennifer Cockrall-King, jennifer@edibleprairie.ca, 780-431-0486.

Did you know?

* Most everyone has heard about locavores -- it is, after all, The Oxford American Dictionay’s word
of the year in 2007. But what is a “distavore”? To find out visit Joanne Falk’s blog at
http://agwords.wordpress.com/ and look for “Food Fight: Global versus Local”, January 22, 2008.

* The United Nations has declared 2008 as the Internationa Year of the Potato.

AdFarm won first place awardsfor:

Web Design category — the War of the Weeds interactive
game, Bayer CropScience

Video or Interactive Multi-media category — Growing
InVigor — 10 year Anniversary video, Bayer CropScience
Soecial Events, Internal — Nexera Kerry Simpson Event,
Dow AgroSciences

Print Publications, Magazine category — Farm Forum,
Bayer CropScience

Merit awards received for:

Print Ad, Sngle — Acreage print ad, UFA

Campaign over $500,000 — Nexera Get on Board, Dow

This year's CAMA awards ceremony was held in
Regina, Saskatchewan and was in the Corner Gas
theme — CAMA Gas. AdFarm won a number of
awards and was well represented in the showcase.

AgroSciences

Internal Communication — PrePass Agriconfidence semi-
nar, Dow AgroSciences

Radio Commercials, Series — Thumper series, Bayer
CropScience

Print & Electronic Publications, French —Apple & Pear
Insect Guide, Bayer CropScience

Print Publications, Special Publications — Fungicide
Training Manual, Bayer CropScience

The Admire, “Let’s Talk Dirty” campaign for Bayer
CropScience also won the People's Choice award.
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Saskatchewan Farm Writers cover new ground

t was a mind-expanding experience for the

Saskatchewan Farm Writers' Association

(SFWA) in October. From Hutterites to Myers-
Briggs personality typing, from railway hopper cars
to duck habitat, the program for our professional
development seminar in Reginawas nothing if not

eclectic.

With many members still digesting
what we learned at the national Canadian
Farm Writers' Federation conference at the
end of September, 12 members (nearly
half the SFWA) met at Regina's Science
Centre on Oct. 19 and 20 to further expand
our agricultural knowledge.

Spin doctorsversus muck rakers

Friday morning began with a presenta
tion and stimulating discussion led by Tim
Kydd — a television-reporter-turned-com-
munications-director at Farm Credit
Canada. He discussed the similarities and
differences between journalism and public
relations, stressing that each group needs
the other to do their jobs effectively. He
also reminded the group of a few “how-to-
treat-each-other” tips — things that we
sometimes forget.

A bunch of quacks

Lee Moats and Tom Jordens from
Ducks Unlimited gave a very sane view of
the relationship between farmland and
waterfowl habitat. They shared the amaz-
ing success that DU and its partners have
had in encouraging seeded winter-wheat
acres, which safeguard spring waterfowl
nests in fields. This year, there was record
production of winter wheat in Western
Canada. Their goal is to eventualy see 80
per cent of wheat seeded in the fall aswin-
ter wheat, a far cry from the five-to seven-
per-cent range today.

The SEE-ment elevator

The Friday tour saw the group head out
to Weyburn Inland Terminal (WIT), about
an hour’s drive southeast of Regina. We
discovered that it's much more than a giant
cement elevator (one of the largest in

Try aswe
might, the group
couldn’t be roused
fora6am.jogin
Wascana Park.
Instead, they
enjoyed coffee and
amuffinwhile
learning more
about agriculture

In the Ukraine. ..
1

Canada with total storage of 4.15 million
bushels). It's also branched out into crop
inputs, feed pellets and condo storage.
WIT is one of the new owners of an inde-
pendent grain terminal in Vancouver. It's
also the first producer-owned terminal in
Western Canada and has overcome many
obstacles to reach its current successful
operation. CEO Rob Davies and manager
Sandy McCormick gave us an insiders
picture of the issues facing them in grain
transportation. It was so interesting, we
were almost late for the beer parlour!

AreyouanEoranl,aPorald?

When the group arrived back in Regina,
they did a bit of navel-gazing (as one par-
ticipant put it) learning their Myers-Briggs
personality profiles. Erin Campbell
Howell, FCC's director of strategic plan-
ning and reporting, had the group interact-
ing with each other and learning how to
talk to people who aren’t the same as you.
Funny thing: the longer we were at this
session and the more beverages we con-
sumed, the more introspective, retrospec-
tive and out-of-perspective the whole ses-
sion became! Not sure if the extroverts and
introvertswill ever seeeyeto .

Saturday morning STEP

Try as we might, the group couldn’'t be
roused for a 6 am. jog in Wascana Park.
Instead, they enjoyed coffee and a muffin
while learning more about agriculture in
the Ukraine from Angie Wojcichowsky,
International Projects Coordinator for
STEP (Saskatchewan Trade and Export
Partnership). Thisis an integral part of the
FARM (Facility for Agriculture Reform
and Modernization) program — a collabo-
rative project between Ottawa, the three
Prairie provinces, STEP, educational insti-
tutions, NGOs and Canadian industry. The
program provides Canadian support to
agricultural reform in the Ukraine. Angie
explained the many facets of this project,
from devel oping agronomy extension
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programs to convincing farmers to use
community pastures rather than grazing
their cattle on leashes!

A colony of great interest

The piece-de-resistance of the two days
was the tour of the Lajord Hutterite
colony, located about a half-hour south
east of Regina. Full from a lunch served
by the women (with more locally grown
dishes and bigger helpings than most of
our Christmas dinners), the group took in
the details of this multi-faceted agricultur-
al operation. Our host, Peter Hofer, kept us
laughing with his non-stop jokes, while
brother Jake Hofer invited us into the hos-

pitality of his home for coffee. The friend-
ly residents were eager to answer al our
questions about their lifestyle and tradi-
tions. We all left with a much greater
appreciation of our Hutterite neighbours.

The colony was started in the early
1970s by five brothers.

Together, they farm 17,000 acres, milk
200 dairy cattle, raise chickens and
turkeys, operate a beef cattle herd with a
feedlot and run a grain elevator. That's in
addition to building all their own infra-
structure, sewing their own clothes and
growing a massive garden. They also have
their own church that doubles as a school,

a machine shop that holds seven combines
and awoodworking shop where they make
the majority of their own furniture.

Like good writers and communicators,
we did not forget about evaluation! We
ended the conference with a survey to help
prepare for the next PD session. Results
were favourable, with those who didn’t
attend mainly blaming prior commitments
-- so that's a good thing! Go-forward
plans were discussed recently when the
Saskatchewan group met again during
Western Canadian Agribition in Regina the
week of November 19. We're committed
to learning!

Potency of pulseson display at Toronto symposium

t the Pulse Food Symposium in

A Toronto, beans, chickpeas and

lentils may be hiding in some
unexpected foods, including cookies,
muffins, cake and bread mixes, pasta and
tortillas.

The one-day conference takes place
Jan. 31st, 2008, at the Marriott Bloor
Yorkville Hotel in the center of downtown
Toronto. The purpose of the event is to
showcase the possibilities for dried beans,
peas, chickpeas and lentils, both from a
nutritional and a functional food stand-
point.

“We need to get the message out to
food processors that competitively priced
pulse ingredients can be used in food
applications such as crackers, snack foods,
bakery products, pasta, beverages, meat
applications and more,” says Peter Wiatts,
Director of Market Innovation for Pulse
Canada.

Although Canada is among the world's
largest producers of pulses, the bulk of that
production is exported overseas. The con-
ference highlights novel ways to incorpo-
rate pulses into mainstream North
American diets.

Alberta’s Kinnikinnick Foods has made
aname for itself with its gluten-free foods.

Among its products are cookies and
muffins made with pea fibre, pea starch
and pea protein. Finding innovative end
uses for what are still non-traditional
ingredients is the approach taken by the
Pulse Innovation Project, an initiative
funded by Agriculture and Agri-Food
Canada and managed by Pulse Canada.

“The best way to increase North
American consumption of pulses is to
grind them into flours and incorporate
them into common food products,” says
Anne-Sophie Bellido at the Canadian
International Grains Institute (CIGI) in
Winnipeg.

Bellido is a technical specidlist in puls
es whose work supports the Pulse
Innovation Project. Her team is doing
functional testing on flours developed
from navy, black and pinto beans as well
as whole and split peas. She and her col-
leagues will be bringing dozens of muffins
from CIGI’s pilot bakery in Winnipeg to
their booth on the floor of the conference
trade show. Symposium participants can
munch on pea fibre in Lemon Blueberry
muffins and try to detect navy bean flour
in Banana Chocolate Chip muffins.

Adding pulse flours to foods like
muffins is an easy way to boost the nutri-

tional value of a popular mid-morning
snack. Consumers are likely aware that
pulse foods are good for you (high fibre,
high protein, low in fat), but the Pulse
Food Symposium delves into specific
ways they may improve your health.
Clinical research trials are investigating
whether a regular diet of pulses can do
things like help you control your weight,
manage your blood sugar and improve
your sports endurance.

Research from the University of
Saskatchewan, for example, explores
whether a pre-game meal of lentils can
boost energy and improve performance.
Lentils may prove to be areadily available
nutritional aid for endurance sports like
soccer and hockey.

Other clinical research trials look at
whether pulses can bring benefits related
to obesity, diabetes, heart disease and gut
health. Linking research results with inno-
vative new food products may be one way
to make an impression on consumers
demanding convenient, healthy, good-tast-
ing food.

Media are welcome to attend the event.
Contact Pulse Canada’'s Peter Watts for a
media kit af PWatts@Pul seCanada.com or
call 204 925-4458.
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Ropin’ the Web launchesa
new website

opin’ the Web, one of Canada’s leading agricultural websites has much

more than a new look and feel. Along with aesthetic changes and a new

URL (www.agriculture.aberta.ca), new navigational features will make
it easier for producers, agribusiness and even farm writers to find all the agricul-
tural information they’re looking for, in just afew clicks!

It was 14 years ago when Alberta Agriculture and Food
launched one of the first agriculture-based websites in Canada.
Today, Ropin’ the Web is known for its depth of information,
ranging from current market data, to the latest in mapping tech-
nology and decision-making tools.

“Ropin’ the Web definitely has a new look and feel,” explains
Gerard Vaillancourt, branch head for Ropin’ the Web. “The
Information tab takes visitors to news and reference information
as well as weather and market
prices. The major change is a
new way to let visitors filter
information on the website
based on an area of interest.
Using the ‘Browse by
Audience’ list found on the
left-hand side of the page, visi-
tors can select from one of
severa audience views to cre-
ate a more focused view of all
the information on the website.

You can choose from 15
new audience categories,” says
Vaillancourt. “When you click
on the Information tab, found
on the home page, you'll see a
new feature: ‘Browse by
Audience'. If you select ‘Beef
Producer’, all the information
from RTW that has an empha
sis on beef production will
appear.

“In the ‘Coming Events'
section on this page, you can
even select the town you live
nearest to, and al the upcom-
ing events in your area will be

displayed,” says Vaillancourt. “Your computer has a recognition
cookie, so that when you return to RTW, the website will remem-
ber you and display that information that is relevant to you and
where you live.”

Some of those audience choices include land manager, beef
producer, cereal producer, animal health professional, students
and educators, and rural communities.

Another feature of the redesigned website is the top-screen
navigation, in the form of tabs, similar to the previous website,
says Vaillancourt. The ‘Information’ tab will contain all the
department documents and newsletters, organized by subject, cur-
rently online. Other tabs will hold Ministry information, contact
information for staff, calculators, directories, the General Store,
programs and services, and maps.

Here's an
example of the
new interactive
graphs for market
prices. Graphs are
available for bar-
ley, wheat and
canola

Clients and
staff will still have
the same range of valuable information from Ropin’ the Web at
their fingertips. More top-screen navigation and optional audi-
ence-based navigation on the redesigned website will make it
faster and easier for clients and staff to find the information they
need, when they need it.

Farm writers interested in keeping up-to-date on agricultural
news from Alberta can also sign up the for the Department’s
weekly e-newdletter, written by AFWA members Tracey Feist and
Lisa Guenther. “The e-news provides a great snapshot of Alberta
events and new research and statistics from our Department spe-
cialists,” saysFeist. “You can sign up and view previous issues at
www.agriculture.alberta.ca/enews.”
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Ingpiring leading-edge communications through practical

training

he world of communications is filled with

reporters, photographers, writers, spokespeo-

ple, columnists, editors, and others working
in various mediums. Committing to any one of these
jobs requires dedication, training and hard work. But
can you imagine tackling all of these roles at once?

Joanne Falk. is a participant in the
University of Guelph agricultural com -
munications graduate-level diploma
program.

Well, nine students at the University of

: Guelph have chosen to do just that. We
: are the first group to enroll in the
Graduate-level Diploma program in
: Agricultural Communications. This dis-
+ tance education program is the first of its
: kind in North America, and we're learning
: more than we ever could have imagined
from ateam of world-classinstructors.

Despite concerns about the investment

: of time and energy, when combined with
: our full-time jobs, we knew the return on
: our investment would be significant.
i Although we each work in different areas
: of the agricultural sector (three of us are
: farmers, three are involved in business and
: marketing and three are professional com-
: municators), we are al driven by a com-
¢ mon goa — to more effectively communi-
cate with our audience. This program is
: designed to help us achieve that goal.

Our 16-month journey began in

: September 2007, when we met for the first
: time and were put to work right away by
our lead instructor and the program’s aca
: demic coordinator, Owen Roberts. As a
¢ long-time agricultural communications
+ instructor and administrator at the
: University of Guelph, Owen was instru-
mental in designing and implementing the
: program, with guidance from his academ-
: ic, communication and journalism col-
: leagues in Canada and abroad, in the agri-
: food sector and elsewhere.

Our initial task was to pitch a story to

By Joanne Falk, ECFWA

Ed Cassavoy, senior news editor at the
Toronto Star, who joined us in Guelph for
part of the one-week residential session
that kicked off the program. Trying to
convince him, in a 30-second proposal, to
print an agricultural story in an urban
newspaper was a big challenge. His feed-
back was candid, creative, and crucia to
our understanding of the way messages
are positioned to reach target audiences.
What we say or, more importantly, how
we say it changes depending on whether
we're focusing on industry organizations,
government agencies, special interest
groups, or consumers. Environmental and
health concerns are becoming more impor-
tant than ever to the public, and agricultur-
al communicators need to be mindful of
whether or not our messages are meaning-
ful to those we're trying to reach. This
was made clear again during a session in
which Ed taught us writing for the web.

Next on the list was the ream of the
professional photographer, and we could-
n't have asked for a better instructor than
Kyle Rodriguez for day two of our resi-
dency. | have amuch greater appreciation
for the skill involved in taking a print-wor-
thy photo after spending time with Kyle
on a photojournalism field trip to Canada’'s
Outdoor Farm Show. Approaching
strangers and asking permission to photo-
graph their activities at the show was a
daunting task, but also a significant confi-
dence-building exercise.

With no rest for the weary, on our third
day of residency we entered the blogging
world. In a on-campus computer lab, we
created our own blogs and committed to
posting at least twice a week for the dura:
tion of the program. Chuck Zimmerman
of ZimmComm New Mediain the U.S. is
a premiere blogger, working with a long
list of international clients, including
Pioneer, Fleishman-Hillard and Farm




THE FARM JOURNALIST, JANUARY/FEBRUARY 2008 13

Credit Canada, to promote interest in agri-
cultural issues and events. Hisguidancein
designing and launching our sites was the
key to our success as bloggers. We may
have been skeptics at the start, but | think
we dl appreciate the power of the Internet
for communications, and see the value in
being able to express opinions or report on
issues in real time. Although there are
always topics to write about, we are chal-
lenged with keeping things fresh and find-
ing new anglesfor our stories.

In addition to hands-on training with
experts in various mediums, the online
portion of the program focuses on different
types of writing, including news releases,
columns, op-ed pieces and ghost-writing.
We've interviewed industry stakeholders

for profiles and news stories, and faced the
challenge of capturing their thoughts and
creating objective, yet interesting, pieces.
As well, we've had the chance to review
the work of classmates, allowing us a
glimpse into the life of an editor, meeting
deadlines, ensuring quality and providing
valuable feedback.

Ethics in agricultural communications
is a key component of the program and,
although we haven’t reached this study
areayet, | amreally happy that it isinclud-
ed. The importance of maintaining a high
standard for ourselves and our work
should always be first and foremost in our
minds.

In a broader sense, the program is
teaching us to think in new ways, to view

things from different perspectives, and to
turn communication challenges into oppor-
tunities. | can't think of a better way for
communication professionals to hone their
skills, and strengthen their ability to con-
vey theissues and opportunities in agricul-
ture to a broader audience.

Joanne Falk is Director of
Communications for the George Morris
Centre. Her blog is http://agwords.word -
press.comV. For more information about
the Guelph program, visit www.agcommu -
nications.ca. Applications for the 2008-
2009 cohort are being accepted now. This
graduate level diploma is designed for
agricultural professionals and graduates
working within an organizational commu -
nication function.

|FAJ news

y Each January, the IFAJ execu-
Btive holds a meeting in Berlin,
Germany, to coincide with
Green Week. The executive meeting pro-
vides the IFAJ with a valuable opportunity
to plan activities for the year ahead, and
the chance to debate and discuss the many
issues and difficulties facing agricultural
journalism and communications. This
year, Owen Roberts — who serves on the
executive committee as vice president,
professional development and education —
attended on behalf of Canada.

The IFAJ is currently undertaking sev-
erd key projects to better further goals set
out over the past few years. For instance,
during the membership committee meet-
ing in Japan in 2007, we discussed the fact
three countries were interested in becom-
ing members of IFAJ — Taiwan,
Philippines and Bangladesh. We also sus-
pended three countries from the member-
ship — Armenia, Moldova and Nepal — and
we are currently considering an applica-
tion by Russiato join.

The membership committee also debat-
ed freedom of the press issues, as they
relate to member countries. Whether the

By Janet Kanters, IFAJ Executive Committee member, AFWA

IFAJ allows a country in today dependson :
that country's freedom of the press. In :
Japan, the IFAJ executive committee :
agreed on a freedom of the press strategy,
consisting of five parts: Process for debat- :
ing the freedom of the press proposal; IPI/ :
Freedom House; Supporting non-freedom
countries; Responsibility in IFAJ; Vision :
statement. The strategy was to be debated :
in Berlin, with outcomes and a plan of :
action communicated to all IFAJ members.

The IFAJ continues to provide a greater :
role in keeping members informed and :
delivering important services. It is doing :
this by re-designing the website, and
increasing the frequency of its newsletter. :
The IFAJ is also looking to develop its :
member benefit scheme, expand its pro- :
fessional development activities, and is
undertaking to produce a new corporate :
brochure in five languages to help market :
: No, Janet didn't eat this scallop raw,

It's true the IFAJ is a global organiza-
tion; however, every guild and member is :
important. So if you have any comments, :
criticisms or ideas, please contact me at :
janetkanters@gmail.com or 403-901-

the organi zation.

4559.

despite how it looks. After the pic was
snapped, she cooked the scallop in a dish
of boiling broth that also contained
mushrooms and bean sprouts. It wasn't
until much later into the trip that Janet

: took that fateful bite of raw fish...
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Rice terraces (“ tanada” ) in Japan are

gaining in popularity once again, but not
necessarily because they use water more
efficiently. Rather, rice farmers have dis -
covered consumers will pay more money
for rice that is grown on terraced slopes,

creating a new niche for the farmer. In

addition, the many-sided functions of the

rice terrace is being reappraised in that

it is not only seen as a place to cultivate

rice, but also as a “ green dam” which
serves to preserve the countryside. For
example, growing rice in terraces saves
rainwater, prevents floods in the natural
environment and is a form of cultural
heritage.

Call for volunteers

f you like meeting new people,
dreaming up creative ideas, plan-
ning or organizing, then we've got
just the event for you to get involved with.

The world’s farm journalists are com-
ing to Canada in 2011...and we need your
help to put on afirst-class event!

For the first time in 40 years, Canada
has been selected to host the annua con-
gress of the International Federation of
Agricultural Journalists (IFAJ). The
Canadian Farm Writers' Federation
(CFWF), the official hosting organization,
has chosen Ontario as the congress
location.

The congress will be held September
14-18, 2011 in Guelph and Niagara Falls,
ON. A congress steering committee has
been established under the leadership of
Lilian Schaer and Owen Roberts from the
University of Guelph as congress co-
chairs.

We need help with everything, so if any
of the following committees tweak your
interest, please get in touch with the
respective contacts to get your name on
their volunteer lists.

Thanks in advance — let us know if you
have any questions or comments contact
Congress Co-Chairs:

Lilian Schaer, lilian@uoguel ph.ca

Owen Raberts, owen@uoguel ph.ca

IFAJ 2011 COMMITTEES

Professional development and speakers

Planning a professional development pro-
gram, booking speakers, organizing ses-
sion hosts and moderators

Contact: John Morriss, Farm Business
Communications, john.morriss@fbcpub-
lishing.com

Tours

Planning and organizing conference tours
to various locations in southern Ontario, as
well as liaising with post-conference tour
committee

Contact: John Greig, Ontario Farmer,
jgreig@bowesnet.com

Sponsor ship

Sourcing sponsorship dollars, working
with sponsors to ensure recognition, budg-
et development and monitoring

Contact: Jane Robinson, AdFarm,
jane.robinson@adfarmonline.com

Finance

Budget development, financial manage-
ment

Contact: Joanne Falk, George Morris
Centre, joanne@georgemortris.org

Facilitiesand food

Hotel arrangements, conference room
needs, medls, transportation arrangements

Contact: Adele Pelland, Quarry Integrated

Communications, apelland@quarry.com

Marketing, media and promotion
Website development and maintenance,
pre-conference promotional materials, reg-
istration forms, conference handbook, arti-
clesfor IFAJ newdetter, CFWF newsl etter,
industry promotion, speaker and tour host
thank-you gifts

Contact: Sarah Andrewes, Fleishman
Hillard, sarah.andrewes@fleishman.ca

Youth

Working with communications and jour-
nalists’ groups in other IFAJ member
countries to attract young members to the
congress

Contact: Kim Waalderbos, AdFarm,
kim.waal derbos@adfarmonline.com.

Registration and administration
Managing registration process, handling
conference packages, name badges,
receipts, payment of invoices, correspon-
dence with delegates

Contact: Kelly Daynard, Ontario Farm
Animal Council, kdaynard@ofac.org

Entertainment and hospitality
Organizing hospitality opportunities,
arranging for entertainment at various
events throughout the conference
Contact: Bern Tobin, AdFarm,
bernard.tobin@adfarmonline.com
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Japan 2007: the International Federation of Agricultural
Journalists Congress

By KimWaalderbos, ECFWA

Agricultural Journalists. This year was the first occasion that the congress was held in Asia, with Japan playing host. Among

Each year agricultural journalists from around the world gather for the annual congress of the International Federation of

he delegates that gathered September 15-23, 2007 in Tokyo were five Canadian farm writers: Karli Flinta-Murphy, Janet
Kanters, Owen Roberts, Lilian Schaer and Kim Waalderbos. The week-long activities enabled delegates to get a taste of the vibrant
cultural and agricultural roots that exist in Japan. From meetings and professional development sessionsin the heart of Tokyo, to farm
toursin the countryside, the congress was truly an opportunity to experience the diversity of Japan first hand.
In the articles that follow | hope to share some of my observations and learnings from participating in this year’s conference. I'm
grateful to Monsanto Canada Inc. and the Canadian Farm Writers' Federation for providing the CFWF International Travel Bursary,
which made it possible for me to attend this year’s congress. Thank you! It was an experience of a lifetime!

Exploretheland of “Mizuho” -- rice and water

radition meets forward thinking
Tin Japan, the land of the rising
sun. It would seem the sun has
never set on the country as it has risen to
become a major world economic power.
Ranked second (by GDP) among the
world's nations, the Japanese prosperity
has been built on the close ties between
government and industry, and the strong
work ethic and resiliency of its people.
Japan has become home to some of the
world's largest leading producers of vehi-
cles (Toyota and Mitsubishi), electronics
(Sony), machines and building materials.
Yet, in addition to all these advancements,
the people of Japan have managed to hold
true and blend in their deep cultura roots.
On the surface, it would seem Japan is
a nation of contradictions. Despite a
world-leading auto industry, many
Japanese can be found on bicycles or
walking about the country. First-class
hotels with luxurious rooms that would
riva those in North America sit alongside
traditional Japanese inns called Ryokans
where guests, including this year's IFAJ
delegates, sleep on rice mats and futons.
The nation’s youth dressed in the most
leading-edge fashions pass friends on the
street wearing traditional kimonos and rice
sandals. In a country where everything
from beverages to French fries can be
bought in a vending machine, the tradi-

tional meals with rice and sushi reign
supreme. To the outside eye these are con-
tradictions, to the Japanese it's the norm to
balance tradition with forward thinking.

Welcoming faces greet you at
every turn.

The Japanese people, polite and unas-
suming in their gentle nature, make the
most of what they have. Yet the odds are
againgt them. With a food self-sufficiency
rate of only 40 per cent, Japan is ranked as
the lowest among developed countries for
being able to provide for its people (on a
calorie basis). The nation has had to spe-
cialize in its strengths including rice, tea,

meat (fish and beef) and fresh produce to
survive. And it isn't easy as just 13 per
cent (4.81 million hectares) of the coun-
try’sland is used for agriculture.

More than 2 million farms averaging
1.7 hectares dot the parts of the country
suitable for cultivation -- a nation that is
1/32 the size of Canada. What's more sur-
prising is the geography of the country
would not seem so conducive to large
prosperity in agriculture.

Located in the Pacific Ocean to the east
of China, Korea and Russia, Japan com-
prises more than 3,000 islands. Among
them, the largest four islands (Hokkaido,
Honshu, Shikoku and Kyushu) form the
mainland and represent more than 97 per
cent of the country’s land mass. Mountains
cover 70 per cent of the land, among them
Mount Fuji is Japan’s highest peak and
most famous volcano.

Fit in among this uneven terrain are 128
million people — four times that of Canada.
Japan ranks as the world’s 10th most pop-
ulated country. The Greater Tokyo area
aone, where the first part of the IFAJ con-
gress was based, has more than 30 million
residents.

In addition to all these different vari-
ables that must fit together in harmony on
the Japanese islands, agriculture has flour-
ished and so has the economy to support it.
Asthe fourth largest exporter and sixth
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largest importer, Japan is no stranger to
playing on the world trade stage. In the
space that follows are highlights of the key
Japanese agricultural strengths.

K eeping Japaneserice production
alive: from stapleto niche markets

Rice is by far the most important crop
in Japan. World-wide, the crop is also
growing in importance, and Japan is a
leading player as more than 90 per cent of
the world's rice production is derived from
the Asian region surrounding the country.
Yet this production is threatened in the
face of increasing challenges both region-
aly and globally.

Recent shifts to diversify the Japanese
diets (particularly to include more
“Western-world’ foods) have led to a
decline in rice consumption. Increasing
pressures realized through global trade
have also worked to drive down prices for
the crop and have forced farmers to be
more efficient with their production and
inputs.

Yuki Abe, representing the Tourism and
Agriculture Policy Division in the city of
Osaki, Naruko, described how farmers in
his once strong rice-producing region have
been unable to cope with these pressures.

“The nature of Naruko's rice fields,
which are small and scattered due to the
terrain, makes it difficult for farmers to
increase efficiency,” he says. “As a result,
farmers are abandoning their fields at
increasing rates.”

To counter the problem and help revive
the community, Abe is part of a group that
has started the * Naruko rice project’. Their
ideaisthat local agriculture should be sup-
ported by the people in the local commu-
nity —in the face of open market trends. In
driving this, the group wanted to raise the
price paid for 60 kilograms of rice (one
bag) from 12,000 yen (~$120 CDN) to
18,000 yen ($180 CDN). To increase the
dollars returning to the community the
group knew they had to add value to the
product, so they decided to grow a new
variety of rice on tria, which was devel-
oped nearby and suited the mountainous
conditions of the area better than any rice

variety previous.

Not only did local farmers jump on
board, but others in the community got
behind the initiative including women in
the area who researched multitudes of
methods to cook the new rice variety to
get optimum taste and quality. They aso
made the most of the variety’s low amy-
lase content. Local craftsmen made con-
tainers for the rice from materials derived
from the region. The rice has gone from
being a product for sale to become the
local food specialty defining the region.

“Now ‘Naruko rice’ is expanding the
variety of its use for children’s box lunch
to the cuisine of local hotels,” saysAbe.

Across Japan, others are jumping to
reverse the declining trend in rice pro-
duction.

Top: A Japanese rice farmer shows
off the diversified products his

rice harvest contributed to.

Right: Hand-harvested rice is piled
high on stakes to dry.

Bottom: Sake, a popular rice bev -
erage made fromrice, was popular
with 1FAJ delegates
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Among the mountainous terrain are pockets of agricultural land.

The Gohan Museum located in Tokyo was started by the Japan Agricultural Co-oper- :
atives in 1991 to increase rice demand to match the 2 million tonnes being produced
within the nation annually. This museum was established as an information centre to :
enlighten consumers on the importance and health benefits of rice-based meals, and the :
multi-functional role of rice production in Japan (preservation of water resources, main-
tenance of the environment, and effect on rural traditions/cultures). :

The Pearl Rice Miyagi Company located in Miyagi prefecture, two hours north of 3
Tokyo, had developed into the most advanced rice milling factory in Japan. They've :
responded to consumers needs for a safe, stable supply of rice by improving their tech-
nology to mill the rice in an environmentally sustainable manner. A rinse-free rice :
processor has been installed to reduce the impact on water usage and the environment. A :
first-rate tracking and labeling program has also been integrated to trace their product :
from field to consumer.

Breweries across the nation are also striving to grow the world market for value- :
added rice...as an acoholic beverage caled sake. One brewery in Yamagata, north of :
Tokyo, has developed a premium sake or “ginjo sake” that has topped the Japanese :
Sake Competition 11 straight times, and the USA Sake Competition 6 straight times.
They've learned the art of blending traditional handmade brewing with ultramodern :
aging facilities to create a world-class product. Now other sake breweries are following :
suit. Their goal is simple — for people around the world to know about Japanese sake :
culture and experience sake which is brewed and loved by locals.

Together these local-driven initiatives are developing rice production in Japan to :
reach new heights.

Japanese green tea — the miracle bever age?! :
In Japan, tea is the most widely consumed beverage after water. Its popularity has :
been fuelled by its health-enhancing antioxidants and benefits that contribute to reduced : 1FAJ delegates traded their footwear
risk for cardiovascular diseases and certain cancers. for dippersin Japanese style when
Originating from the Southwest region of China, tea consumption was first intro- : entering organizations and farms on
duced to Japan more than 2,000 years ago by Buddhist monks. The beverage wasfound : tour.
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to keep the monks awake during Zen meditation. At first, it became the “miracle” drug :
dlowed only to the Emperor, aristocrats and high priests to improve their longevity. But :
as seeds were started and tea cultivation began in Japan, it soon became available to the
Masses.

Teais derived from the evergreen shrub (Camellia sinensis). In Japan there are three :
tea categories, determined based on the level of leaf fermentation — green tea (not fer- :
mented), oolong tea (semi-fermented), and black tea (highly fermented). Green teaisthe :
predominate type grown and consumed.

Today, more than 91,800 metric tons of crude tea is produced on 41,300 hectaresin :
Japan. Tea plants grow from March to November and prefer temperatures of 11-18°C :
with 1,500-2,000 mm annual rainfall. Cultivars, propagated in nurseries are planted into :
fields in the spring. As the plants grow, they are trained to shape themselves on wooden :
frames through pruning. The first harvest can take place in the second year of growth.
Optimum yields occur in years five and six, though plants can last 25-35 years. :

Leaves are harvested two to four times per year, with each harvest lasting two weeks. :
The first harvest typically yields about 8,000 kilograms per hectare. This cutting is the :
highest quality and thus garners top dollar. Much like with Canadian crops, Japanese :
farmers are threatened by events such as spring frost, mites, leaf hoppers and blight,
among others, :

Once harvested, the tea leaves must be dried. During the process of fermenting, oxi- :
dizing enzymes become active to break down the chlorophyll in the plant, changing the :
tea from green to brown. For green tea leaves to maintain their characteristics, they are :
steamed after plucking to inactivate the enzymes. Then the leaves are dried, thinly rolled :
and twisted to reduce the moisture content from about 75 per cent to 6 per cent, while
being careful to maintain the quality and fragrance of leaves. :

In the 1860s, tea and silk were the most important trade items. Tea production :
increased as cultivars and mechanization improved until World War I when much of the :
land was converted. Post-war, tea levels finally bounced back, until the 1980s when :
health and lifestyle changes tempted the Japanese away from the hot beverage. In the :
last decade resurgence in tea consumption has occurred driven by innovations in pack-
aging and serving methods that promote the beverage as both a hot and cold option :
packaged in cans and plastic, single-serve bottles. Teais now once again the sugar-free, :
healthy alternative taking over the beverage market...and driving increases in farm :
acreage with it. During the IFAJ Congress green tea, and any flavoured variation imagi- : _ — _
nable, could be found around every corner. The taste for its distinct flavour isn't neces- ¢ Canadians Lilian and Kim work on
sarily easy to acquire, though it can be refreshing to beat the high humidity while travel- ¢ their chopstick technique.
ing throughout the country.

Left: Many Japanese can be found travelling by bicycle, including this gar -
dener at the Emperor's palace. Top: Always courteous and polite, the Japanese
people send warm greetings.
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Know a deserving student? Want torock their world?

now a deserving student?
KWant to rock their world?
Then send them to Cuba with
me this May to join students from across
Canada enrolled in the University of
British Columbia’s 3-credit course
AGSC302 — International Field Studies in
Sustainable Agriculture Cuba.

From the moment they touch down
April 30th in Havana until the tearful
goodbyes in Varadero three weeks later,
students are challenged to examine what
they see thru a new lens of sustainability.
Inevitably, as we travel thru Cuba visiting
farms, research centres, urban gardens and
universities, a paradigm shift occurs that
unaterably the way they look at the world
and their placeiniit!

Developed in 2005 for UBC's Faculty
of Land and Food Systems and facilitated
by ANAP, Cuba's farmer organization, this
3 week fully accredited university course
creates face to face dialogues with profes-
sors and students from Cuba’s leading
agricultural universities and training
schools, representatives of Cuba's
Ministry of Agriculture and top agricultur-
al professional organizations. We visit
farmer cooperatives across the country,

seeing first hand examples of sustainabili-
ty in practice based on biological pest con-
trols, organic agriculture, worm compost-
ing and intercropping. We learn about
Cuba's use of botanical and medicinal
herbs and are exposed to Cuba's social and
cultural institutions. We learn just how
much key support is provided by Cuba’s
science infrastructure and visit vibrant
examples of urban agriculture. We spend
time in some of Cuba’s most important
ecological reserves, and dip our toesin the
Caribbean. And in the end, students
understand what is happening here, why it
is happening, and what lessons it offers to
the rest of the world.

An Agrologist with 30+ years of profes-
sional practice in Canada and 10 years
background in Cuba, | am delighted to
again have the opportunity to accompany
and teach this course. The UBC course
coordinator is Dr. Roxana Quinde, Global
Resource Systems, Faculty of Land and
Food Systems, University of British
Columbia. Full transfer credits are avail-
able for students enrolled in Canadian uni-
versities, it can also be taken as an audited
course (not for credit). Under-30 gradu-
ates of agricultural degree or diploma pro-

By Wendy Holm, BCFWA

grams who are actively farming are more
than welcome. For full details, go to
www.theholmteam.ca and follow the links.

Why Cuba? Because Cuba leads the
world in sustainable farming practices. In
1999, Cuba won the Swedish Parliament’s
prestigious Right Livelihood Award for
global leadership in urban organic agricul-
ture. In 2006, Cuba was the only nation
to meet the World Wildlife Fund's defini-
tion of a sustainable society based on eco-
logical footprint and social development
indices.

And what makes Cuba so remarkable
(and inspiring!) isthat these successes were
achieved in only one decade.

As a bonus, we will also visit our
award-winning cooperative dairy project
being developed by Canadian and Cuban
farmers in Havana province. If you know a
deserving student who should be along
with us on that bus, contact me (email
wendy @theholmteam.ca or phone 604-
947-2893) for more information or speak
directly to Dr. Roxana Quinde,
Coordinator, Globa Partnerships, Faculty
of Agricultural Sciences, University of
British Columbia, via email quinde@inter-
change.ubc.caor by phone at 604 822-0181.

In the next FJ edition:

* Beef production led by the famous Waguya cattle « Milking it for its full worth « Fresh produce — a labour of love « Japanese
agricultural co-operatives— shaping the nation

INFORMATION SOURCES. AWARDS. EVENTS. LAUNCHES.
PROFESSIONAL DEVELOPMENT ITEMS.
NEWS THAT ROCKS THE CFWF WORLD!

INSPIRATION.

This is an on-going opportunity! Please send your contributions
and suggestions for the next issue of The Farm Journalist, to:
Connie Duivenvoorden: agrofare@telus.net; Tel: 604-541-3964.




