
New uses for farm crops like
car parts, insulation and
packaging are in agriculture’s

future. T h a t ’s the word from three
industry experts who were part of a
panel discussion looking at agriculture’s
opportunities beyond food and fuel at
the Eastern Canada Farm Writers’ annu-
al meeting recently. And Ontario is at
the forefront of this new bio-economy,
especially in the automotive sector.

The province’s well-developed man-
ufacturing sector and strong agricultural
base helped lead to the creation of the
Ontario BioAuto Council in 2006 to
position Ontario as a world leader in the
manufacture of car parts and related
materials from agricultural feed stocks. 

“Ontario is second only to Texas for
manufacturing infrastructure in North
America,” says Erin Cheney, the
C o u n c i l ’s Director of Operations. “We
want to take things from within the
province to help build a bio-based econ-
omy in Ontario.”

With gas prices rising, the automotive
sector is looking at ways to make lighter
cars as a way to improve fuel consump-
tion. The focus used to be on improving
the engine, says Cheney, but now manu-
facturers are turning to components,
which are creating new opportunities for
farmers to market their crops.

“Using soy-based polyols to produce
foam for car seats is predicted to be a
$50 billion market by 2015”, says

Cheney, adding that although Europe is
further ahead than North America, car
manufacturers on this continent are defi-
nitely interested in bio-based materials.
This includes a market-ready bumper
for the Crown Victoria and foam seats
already part of the Ford Escape. 

From seed to seat
Woodbridge Foam is the Ontario-

based manufacturer of automotive foam
made partially from soybeans. T h e i r
decision to look to agriculture as a
source of raw materials for their prod u c t
was a strategic one, especially given
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the CFWF 2008 Conference. 



the rising cost of oil.
“ We needed a renewable, robust

plant that requires low energy to pro-
duce,” says Romeo Stanciu, a scientist
with Woodbridge Foam. “And it also
needs to be grown worldwide so there
is a steady supply.” 

Woodbridge launched its soy-based
polyol foam product in 2006 and is tar-
geting 80% market penetration by
2010. It offers the same or better com-
fort and durability as conventionally
produced product and its current appli-
cations include head and armrests,
seats and headliners. 

Stanciu says there are commonly-
held beliefs about soy-based polyols
that are not actually true. For example,
bio-polyols can’t yet replace 100% of
the petroleum-based polyols. In fact,
only 5% of the final foam in car seat
cushions is made from soy-based poly-
ols, but Woodbridge is aiming to reach
30% bio-content in the next three
years. Foams with bio-content also
a r e n ’t biodegradable, although most
people think they are.

“The soybean oil has been chemi-
cally transformed to make the foam
and so the parts that are responsible for
the oil’s biodegradability have been
removed,” he explains. 

New life for an old cro p
Self-proclaimed bio-prospector John

Baker of Stonehedge Bio-Resources is
exploring opportunities for industrial
hemp, particularly unique Ontario
strains that have been growing here --
often in the wild -- since they were
first brought to Canada by the British
navy more than 200 years ago. 

“Hemp is an amazing crop with
great potential and there's global inter-
est,” he says. “We're talking about 18th
century genetics for 21st century bio-
products.” 

O n t a r i o ’s hemp varieties can be
planted in the fall and will over- w i n t e r,
resulting in higher yields. This bodes

well for farmers being able to supply
hemp to the construction industry --
two products Baker is looking at are a
hemp insulation and Hemcrete, a bio-
masonry composite being used in the
U K .

“Hemcrete mixes hemp with mason-
ry-like lime that can be poured or
blown on,” he says. “More than 2000
houses in the UK will be using this
within the next couple of years”. 

According to Baker, farmers are
looking for alternatives to traditional
crops, but any replacement needs to
satisfy several criteria. Growers want
an annual crop that will use existing
infrastructure, generate profits from
year one, not be limited to one single
market opportunity and for it to have
the potential  to  be a good
rotational/break crop. 

Hemp satisfies most if not all of
these requirements, leaving Baker to
predict a bright future for this new --
yet old -- crop in Canada. 

“Hemp can pay up to $150/ton.

Americans can’t grow this crop but we
have ideal soil  for hemp here in
Ontario,” he says. “It grows ideally on
tobacco sands.” 

B a k e r’s company is building a hemp
processing facility that will be able to
handle seven tons of straw an hour. It
i s n ’t expected to be up and running
until 2009 so he’s reluctant to encour-
age anyone to start producing hemp
just yet. By the same token, he admits
i t ’s a risk to invest in a facility without
secure supply. 

And that’s where groups like the
BioAuto Council can help. One of the
C o u n c i l ’s roles is to focus on commer-
cialization efforts to help bring promis-
ing research results and prototypes to
market by providing start-up funding.
The ultimate goal is to create value-
chains from the farm to the consumer
in areas not traditionally associated
with agriculture. 

More photos and articles from the
E C F WA annual meeting can be found
at http://www.agrifoodprojects.ca. 
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John Baker shows the audience a piece of hemp insulation.



A word from the CFWF president . . . 
Finding value in history’s stories

By John Greig, ECFWA

THE FARM JOURNALIST, JUNE 2008  3

The area where I grew up - in
northern Huron County, near
Wingham, Ontario -  was a

place thick in farm writing history.
I didn’t realize what I had right in

front of me until just before I moved
a w a y, and into the farm writing world
full time at Ontario Farmer in London.

Bob Carbert and Murray Gaunt were
patriarchs of the farm writing community
in Ontario and both lived and worked in
Wingham. I  have wondered what i t
would have done to my early thinking if

they had been invited into one of my
rural-Ontario high school English classes
to talk about what they did for a living. I
might have figured out I wanted to write
about agriculture 10 years earlier than I
did, after leaving town, going to univer-
s i t y, coming back home to edit the local
n e w s p a p e r, and eventually figuring out
that my farming connection opened up a
whole world.

With that in mind, I’ve been happy to
talk to classes when high schools have
c a l l e d .

Carbert was one of the founders of the
Eastern Canadian Farm Wr i t e r s ’
Association and had a long career with
CKNX in Wingham and the CBC’s farm
broadcasting group. He reti red to
Wingham and that’s where I got to know
him, when he’d amble into the newspa-
per office with some concern, expressed
in his broadcaster’s commanding voice.

It was during an interview about an
award he had won, that he peeled away
the layers of my history, opening up the
lives of my grandparents for me. To me
they were always staid, old, gruff people
who supplied plenty of good food. T h e y
both died before I finished university.

But in Bob Carbert’s words, they were
leaders in the agriculture community --
my grandfather the first  Ontario
Federation of Agriculture fieldman in
Huron County, my grandmother once a
national president of the Farm Radio
Forum. Part of my involvement in this
o rganization and others was driven by
the story of my grandparents I never
k n e w, a feeling of obligation to help
where my skills fit the agricultural com-
m u n i t y.

Murray Gaunt, the voice of CKNX
R a d i o ’s farm report for most of my life
was also involved in farm writing groups
and the greater agricultural industry well
beyond Swingin’ Wingham, as the local

station was known. He was an MPP, a
wise actor in local causes and he taught a
young editor that a much older man can
still pack away a lot of cobs of corn in a
charity corn-on-the-cob eating contest.

Several years later, when I became
involved at the Eastern Canadian Farm
Wr i t e r s ’ Association level, I began to
understand the respect and reverence
people had for Murray beyond his local
work. He was the wise man of the org a n-
ization called upon for advice and to
moderate any particularly contentious
professional development and annual
meeting panels.

Murray is currently in a much tougher
fight than any difficult interview he ever
did. As I write this, he is back to his
Wingham home after a stay in a London
h o s p i t a l .

The Canadian Farm Wr i t e r s ’
Federation has changed dramatically
since the early days of Bob and Murray.
The organization has grown substantial-
l y, now populated much more by farm
communicators than journalists. T h e r e
are few members among daily newspa-
per reporters, as agriculture beats there
have disappeared across the country and
the CBC has abandoned any semblance
of dedicated agricultural -- or even rural
-- coverage.

The org a n i z a t i o n ’s membership is
also mainly female, with women taking
many of the leadership roles. What start-
ed out as a get-together time for men in
the same profession has evolved sub-
s t a n t i a l l y.

But that doesn’t mean we should for-
get about the past. We should rely on our
lifetime members, and our more experi-
enced members. It took me a while to see
past the veil that age can put on a person
no longer as vigorous or as able to be
involved as they once were. I’m richer
for having done so.



Aface familiar to Ontario agri-
culture is the new president
of the Eastern Canada Farm

Writers Association (ECFWA). Kelly
Daynard, Program Manager and
Communications Specialist with the
Ontario Farm Animal Council, assumed
the helm of ECFWA at its annual gener-
al meeting in Cambridge following a
three year term as First Vice President.
She took over from outgoing President
Lilian Schaer, Executive Director of
AGCare, who led the organization for
the past three years.

Kelly is also the 2008 winner of the
CFWF Monsanto travel bursary and
will be attending the IFAJ congress in
Austria-Slovenia in September. 

Sarah Andrewes of Fleishman-
Hillard, an ECFWA d i r e c t o r, became
First Vice President. The group also
welcomed two new directors to the
board table: Scott Allison, Campaign
Co-ordinator for Farmers Feed Cities,
and Theresa Whalen-Ruiter of For Your
InFARMation, replacing director Kristy
Nudds of Canadian Poultry and Past
President John Greig of the O n t a r i o
F a r m e r, who both stepped down from
the Board. 

The 2008-09 ECFWA b o a r d
includes:

President: Kelly Daynard, Ontario
Farm Animal Council; 1st Vi c e
President: Sarah Andrewes, Fleishman
Hillard; 2nd Vice President: Mary
B a x t e r, Better Farming; Secretary-
Treasurer: Sarah Brown, Quarry
Integrated Communications; Newsletter
Editor: Kim Waalderbos, AdFarm; Past
President: Lilian Schaer, AGCare.

Directors: Clare Illingworth,
Syngenta; Andrew Campbell, CKNX
Radio; Jane Robinson, AdFarm; Scott
Allison, Farmers Feed Cities; T h e r e s a
Whalen-Ruiter, For Your inFARMation.

ECFWA elects new president

4 THE FARM JOURNALIST, JUNE 2008   

ECFWA’s 2008-09 board: Top row from left: Andrew Campbell, Sarah Brown,
Kim Waalderbos, Lilian Schaer. Front row from left: Mary Baxter, Jane
Robinson, Kelly Daynard, Clare Illingworth, Scott Allison. Absent: Sarah
Andrewes, Theresa Whalen-Ruiter. 



ACanadian organization that
supports African farmers
through radio broadcasts has

a new name – Farm Radio
International/Radios  Rurales Internationales.

The Ottawa-based charity research-
es and produces scripts about farming
and rural development and distributes
them to over 300 radio broadcasters in
Africa, enabling them to reach farmers
who often have no other source of
information. 

The organization, founded in 1979
by long-time CBC farm broadcaster
G e o rge Atkins, was previously known
as Developing Countries Farm Radio
Network. Executive director Kevin
Perkins says that that was a bit of a
mouthful. “Those who support us and
work with us have repeatedly told us
that they like to tell their friends and
neighbours about our work but find our
name cumbersome and difficult to
r e m e m b e r.” 

Perkins says the new name was cho-
sen after careful research, interviewing
and surveying donors, partners and
associates in Canada and A f r i c a .

“Of course, our new name does not
change our commitment to respond to
the communication needs of small-
scale farming families in the global
south,” added Mr. Perkins. “We contin-
ue to be inspired every day by the hun-
dreds of millions of African farmers
and their families who rely on radio for
i n f o r m a t i o n . ”

Along with the new name, Farm
Radio International has updated its
logo, a stylized corncob microphone.
The organization has also revamped its
website, www. f a r m r a d i o . o rg, to ensure
it meets the specific needs of both
donors and radio partners. 

Among the org a n i z a t i o n ’s new inter-
active init iatives is Farm Radio
We e k l y, a news and information serv-
ice for rural radio broadcasters in sub-
Saharan Africa.  The service was
launched in late 2007 and provides
broadcasters without the resources to
do their own research, with informa-
tion on a variety of timely topics. Back
issues of Farm Radio Weekly are avail-
able via the website which also houses
most of the organization's vast script

l i b r a r y.
Founded in 1979, Farm Radio

International is a Canadian charity
with the mission of supporting broad-
casters to strengthen small-scale farm-
ing and rural communities in A f r i c a .
Farm Radio International researches
and produces radio scripts on rural
development issues and distributes
them to some 300 radio broadcasters
who interpret and use the scripts to
provide their listeners with practical
information about farming, land man-
agement, health and other issues. Farm
Radio International also develops
training opportunities; researches farm
radio strategies and facilitates net-
working among and between broad-
casters. 

For more information contact:
Kevin Perkins, Executive Director
Farm Radio International
k p e r k i n s @ f a r m r a d i o . o rg
613-761-3658, 613-203-4443 (cell)
h t t p : / / w w w. f a r m r a d i o . o rg

DCFRN becomes Farm Radio International

New addition to CFWF Secretariat
CFWF roll call!  Please welcome Stephanie Maynard as the newest addition to the CFWF Secretariat. Stephanie will

be taking over for Jeannie Bryson as the 2008 Awards Program Administrator.  Stephanie has recently joined the
Qu’Anglo Communications & Consulting team located in Ormstown QC, as office manager and is quickly getting
involved in a little bit of everything.  Please send all CFWF awards program related questions or information to
steph@quanglo.ca. 

In other CFWF related news, the 2008 awards entry package has been posted on the CFWF website as of May 30th.
As an early reminder, the deadline for entries from members is June 30th, so make sure to submit your stories, broadcasts
and websites! Finally, make sure to check out the April edition of The Farm Journalist  to get up to date with the latest
changes and requirements for the radio and T.V categories. 
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AdFarm has once again been
named one of the ‘50 Best

Workplaces in Canada’ for 2008, con-
tinuing a three-year winning streak.

“ We are so proud that our employ-
ees consider this  a  great  place to
work,” says Nolan Berg,  A d F a r m
CEO. 

For the third consecutive year
AdFarm made the list, placing 16th of
the 50 best  Canadian workplaces.
AdFarm, an agricultural marketing
communications agency, has Canadian
o ffices in Calgary and Guelph and is
also located in Kansas City and Farg o
in the US. 

The Great Place to Work Institute
Inc. uses an index survey to compile
the Best Workplaces in Canada list.
During the 2008 l ist  assessment
process, 24,603 Canadian employees
were surveyed using the Institute's
Trust Index, which provides an accu-
rate employee perspective on what it
is like to work in the org a n i z a t i o n .

“AdFarm's culture is something we
are very proud of,” says Berg. “The
greater an organization becomes, the
more the distinction between manage-
ment and employees fade, which is a
direct reflection of AdFarm's culture
and values.”

According to Berg, what separates
AdFarm from other employers is its
focus on agriculture and the values
that brings with it.

“Adfarmers have either grown up
on a farm, are currently farming or
have a passion for agriculture,” he
says. “Bringing people together who
share a similar passion is one of the
main reasons AdFarm is a great place
to work.”

AdFarm is one of North A m e r i c a ' s
l a rgest agricultural marketing and

communications agencies, with loca-
tions in Calgary, Guelph, Kansas City
and Fargo. A d F a r m ’s client roster is
comprised of agriculture-focused busi-
nesses with expertise in crop protec-
tion, seed, fertilizer, farm equipment,

livestock, animal health and genetics,
finance and accounting and agricul-
tural  retail.  For more information
about AdFarm, please visit their web-
site at http://www. a d f a r m o n l i n e . c o m .

Awards!

AdFarm recognized as a “Great Place to Work” for the third year r u n n i n g

Sarah Sutton off to A u s t r i a / S l o v e n i a

CFWF’s nominee for one of 10 awards in the IFAJ 2008 Young Leaders in
Agricultural Journalism Awards program has been chosen as a recipient.

Sarah Sutton is awarded the IFAJ-Alltech Young Leaders in Agricultural
Journalism Award. This award recognizes the leadership potential of young mem-
bers from countries belonging to IFAJ, and supports their participation at an IFAJ
congress.

The award, valued at 1,000 Euro, is designed to help offset travel and registra-
tion costs to the IFAJ congress September 10-14 in Austria/Slovenia.
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Faye Clack Communications (FCC) won the gold award in the “Best Use of Media Relations” category for its
The Appeal of Ontario Veal campaign at the annual Canadian Public Relations Society's ACE Awards

(Achieving Communications Excellence).
The annual industry awards recognize excellence in public relations campaigns or projects in a number of cate-

gories representing a broad scope of public relations activities. For the gold-winning program, FCC created The
Appeal of Ontario Veal in an effort to improve the perception of Ontario-raised veal through positive and proactive
media relations.

Jennifer Haley, Executive Director for the Ontario Veal Association, recognized the importance of the campaign
towards changing consumer attitudes about the veal industry. “Our partners at Faye Clack Communications deliv-
ered an outstanding campaign that has surpassed our expectations for the positive media coverage it has garnered on
behalf of Ontario’s veal industry,” says Haley. “For the first time in a long time, people are talking positively about
veal and winning this award reinforces our commitment to what we are doing.”

Positive messaging about the versatility, extended use, health benefits and progressive production practices of
Ontario raised veal reached an audience of more than 4.9 million Ontarians. The magazine and newspaper coverage
consistently portrayed Ontario veal in a positive light and provided readers with unique serving methods through
accompanying recipes.

Virginia Zimm, President of FCC, was delighted with the win and noted the importance of working in partner-
ship with their client. “Our team worked in perfect harmony with the Ontario Veal Association to create and execute
a memorable campaign aimed at changing consumer attitudes. We are honoured to be recognized by our industry
peers in winning this award,” says Zimm.

The dedicated team of professionals at Faye Clack Communications Inc. is comprised of trade specialists, former
journalists, experienced marketers and communicators, public relations experts and trained chefs.

FCC is a niche agency that specializes in strategic communications for the food industry and has over 30 years
experience marketing food products in Canada. For more information about FCC, please visit their website at
www.fayeclack.com.

Canadian Public Relations Society Awards Gala

Farm journalists bring home CAJ award

Better Farming’s journalists were declared winners at this year’s Canadian Association of Journalists’ 2007

awards ceremony.
Robert Irwin, Don Stoneman and Mary Baxter’s article, “Faith in Arlan Galbraith: Ontario’s Pigeon King’ won

the competition’s magazine category.
“We’re thrilled by the honour and pleased to see the agriculture beat highlighted,” says Better Farming’s manag-

ing editor Robert Irwin. “I thought it was interesting that of the five entries in our category, four had to do with agri-
culture or the environment.”

Published in December, 2007, the article explored the practices of Pigeon King International, a Waterloo-based
pigeon breeding business. 

The award was announced at the association’s annual conference in Edmonton. 
Other winners included: Gary Dimmock and Greg McArthur (Ottawa Citizen and The Globe and Mail) open

newspaper/wire service category and the Don McGillivray award; Heather Rivers and Elliot Ferguson (Woodstock
Sentinel-Review), community newspaper category; David Ridgen (CBC), open television, greater than five minutes;
Ioanna Roumeliotis and Melanie Glanz (CBC News — The National), open television less than five minutes;
Maureen Matthews and Dave Redel (CBC Radio), open radio news/current affairs; Kevin Donovan, David Bruser,
Andrew Bailey (The Toronto Star); CAJ/Marketwire computer-assisted reporting; Darryl Dyck (The Edmonton Sun),
photojournalism; Jeff Heinrich (The Gazette), Faith and Spirituality; and Mary Gazze (Carleton University), student
award of excellence.

The Association is a national non-profit organization acting as a national voice for Canadian journalists from all
media. The annual awards recognize the best in investigative journalism across the country.

Published 10 times a year, Better Farming is Ontario’s largest circulation farm business publication. It is owned
by AgMedia Inc.
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New Arrival

Congratulations to C o u n t ry Guide associate editor Lyndsey Smith and husband Travis on the arrival of Hannah
June Smith-Allard born at 10:34 pm on Saturday, March 22, weighing 6 lb. 11 oz and measuring 21 inches.

Farewell, Farm Writers!
As some of you may know, I have recently handed over my CFWF Administrative duties to Stephanie 

Maynard and Margo McCaffrey at Qu’anglo.   I have completed my degree in Agricultural Economics at McGill,
and I will be leaving Qu’anglo this summer to pursue other adventures and further my education.

I’ve enjoyed my time with the farm writers and I appreciate having had the opportunity to administer the
Awards Program.  It was wonderful to learn about the history of farm writing and be part of the 50th anniversary
in 2005.  I also had the pleasure of heading the redesign of the CFWF website.  

The Farm Writers know how to plan some great conferences and they put on a great party!  It was wonderful
to meet so many of you at the conferences in Lloydminster, Winnipeg and Belleville.  I have made some great
friendships!

I will miss CFWF!  But I am looking forward to what's ahead.  You are in good hands with Stephanie and
Margo!  CFWF has a bright future ahead.

Please keep in touch!  You can email me at jeanniemaebryson@hotmail.com

Cheers!
Jeannie
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From the sea bottom to the mountain top, the BC Farm Writers are pleased to introduce you to some of the  experiences,   people,
places, and products that will  make up the CFWF  2008 Conference, to be held October 2 to 4, 2008 in the Comox Valley  on
Vancouver Island, British Columbia.   Plans are almost complete and the registration fees, and forms,  will be confirmed very

s h o r t l y. For the latest information, please watch  the CFWF website and stay tuned for an announcement about the CFWF 2008
Conference website – coming soon! 

Thursday October 2: Pre-Conference All-Day Aquaculture Tour
(Optional, not included in Conference package)

Polarized views on the pluses and minuses of fish farming, often  played out in the media, make it difficult for consumers to
know what is really happening on salmon farms in B.C. waters, to sort fact from fiction. An all-day boat-based tour in the
Campbell River area provides a rare opportunity for CFWF members to get past the sensationalism, to get out on the water,

to  go to the source  and see for themselves what is happening in the industry. Government and industry representatives will join
Farm Writers to describe this important but controversial industry. 

The day starts with a bus ride to Big Tree Creek Hatchery and a tour  of this  modern facility (near Campbell River). Then it’s off to
Brown’s Bay Marina to board water taxis and head out for a tour  of Marine Harvest  Salmon Farm. The hour tour will  focus on  farm
management practices in the open netcages, and what has changed in recent years. 

Then, the boats skirt over to Cortes Island’s Gorge Harbour, for a shellfish operation tour, followed by a visit to the Middle Bay
Project closed containment site, British Columbia’s first commercial-scale, ocean-based, closed containment salmon farm where they
are testing a new “beyond the ordinary” Future SeaBag system  (expected to be installed in early October with the first fish harvest
planned for December 2008). 

REGISTER EARLY –  SEATING IS LIMITED! First come, first served. 
Lunch will be served en route. 

Non-members may register if seats still available after August 31.
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Friday, October 3: Tour Descriptions
(For Full Registration delegates only)  BUSES DEPART HOTEL AT 8:00 AM

Tour A -- Down Island
FANNY BAY OYSTERS
Fanny Bay Oysters is a HACCP-certified vertically inte-
grated seafood operation which grows, processes, mar-
kets and distributes farm-grown Pacific oysters and
Manila clams. Their products are shipped to markets in
Canada, Europe, Asia and the United States. 
www.fannybayoysters.com

GRASSI POINT FARM MARKET
An excellent example of how market gardening, agri-
tourism, fish and wildlife can coexist, Grassi Point is a
fourth-generation ‘Century Farm’ which raises beef, taps
bigleaf maple, operates a roadside farm market and fea-
tures a fish channel trail.   

LU N C H -- KI N G F I S H E R OC E A N S I D E RE S O RT & SPA IN N
Local bison producer Delton Henrich of Island Bison will
share his story as we dine on a menu of fine local and
West Coast cuisine (including bison, of course) at this
reknowned oceanside resort.  www.islandbison.com
www.kingfisherspa.com

HAZELMERE FARMS
This 64 acre certified organic farm produces over 50 vari-
eties of vegetables sold at local farmers markets. The
farm’s  specialty is wasabi, popular in sushi and other
Japanese cooking.

NATURAL PASTURES CHEESE
One of BC’s largest artisan cheese plants, Natural Pastures
uses fresh milk from selected area ‘Heritage Farms’ to cre-
ate a wide range of cheeses. Since their beginning in 2001,
Natural Pastures has already won over 40 national and
international awards.  www. n a t u r a l p a s t u r e s . c o m

BEAUFORT WINERY
One of Vancouver Island’s newest wineries, Beaufort bot-
tled its first wines last year from its selection of cool cli-
mate varietals.    www.beaufortwines.ca

Tour B -- Up Island
HAMILTON CRANBERRIES
Owner George Hamilton is chair of the BC Agriculture
and Environment Partnership Committee. If the timing is
right, we will be able to see his cranberry bogs being har-
vested. 

EATMORE SPROUTS
The four partners of Eatmore Sprouts have created a mil-
lion dollar business growing, processing and distributing
organic sprouts, wheatgrass and vegetables.  Learn about
their operation and the impacts of Canada’s new National
Organic Regulation.

LUNCH -- BLACK FIN PUB
Enjoy lunch overlooking spectacular panoramic ocean-
front views of the Comox Harbour and the ocean. During
lunch, we'll even have guests from Shelter Point
Distillery to help teach us the fine art of scotch tasting.
www.blackfinpub.com  www.shelterpointdistillery.com

SYLVAN VALE NURSERY
Sylvan Vale produces over eight million forest seedlings
annually in its complex of 43 greenhouses.
www.svnltd.com/sylvanvalenursery

LUDWIG FARM
Former BC Outstanding Young Farmers, the Ludwigs
have diversified their dairy farm to include over 100 acres
of commercial blackberries. The BC blackberry industry
is set to explode as blackberries are touted as having even
more health benefits than blueberries.

REDFISH RANCH
Redfish Ranch is BC’s only licensed tilapia farm. It uses
a fully-enclosed containment facility and special cool cli-
mate rearing techniques to produce this prized Asian del-
icacy.    www.redfishranch.com

4:30 PM RENDEZVOUS FOR DINNER AT MT. WASHINGTON

Enjoy a fabulous oyster bake and beef barbecue at Vancouver Island’s premier ski 
resort (we promiseto keep the snow at bay!).      

www.mountwashington.ca
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Saturday, October 4: Professional Development Day
(Times subject to change.)

7:00 a.m. to 8:00 a.m. Breakfast 

8:00 a.m. to 9:00 a.m. CFWF Annual Meeting

9:00 a.m. to 4:00 p.m. Professional Development Sessions 

We are very excited to announce the pre l i m i n a ry line-up of speakers for the CFWF 2008 Conference.   From agri-
tourism to investigative journalism, grassroots to global, print media to music projects, join us for a development
p rogram beyond the ord i n a ry. 

➤ GROWING BEYOND THE ORDINARY
Brent Warner P.Ag., Executive Director, Farmers’ Markets Canada

➤ SUSTAINABLE AGRICULTURE IN A CLIMATE OF CHANGE
Tim Ball, Chair, Natural Resources Stewardship Project
Herb Barbolet, Associate, Food Security and Sustainable Community Development, Centre for Sustainable 
Community Development, Simon Fraser University

➤ BRINGING AGRICULTURE ISSUES TO THE MAINSTREAM 
Jon Steinman, Host, Deconstructing Dinner

➤ BUILDING AN AGRI-FOOD COMMUNITY
John Watson, Executive Director, Comox Valley Economic Development Society 

➤ DEFINING OUR AUDIENCE – WHO ARE WE WRITING FOR?
Tom Henry, Editor, Small Farm Canada 
John Morriss, Associate Publisher/Editorial Director, Farm Business Communications
Maureen Osadchuk, Editor, Food for Thought Magazine

➤ GETTING THE STORY - INTERNET RESEARCH AND MORE
Sean Holmen, Editor, Public Eye Online and University of Victoria Department of Writing

➤ BEYOND WORDS
Gord Coulthart, Illustrator, Funbag Animation Studios
Lindsay Babineau, Executive Director, B.C. Agriculture In The Classroom 

4:00 p.m. to 5:30 p.m. No scheduled activities

5:30 p.m. to 6:30 p.m. Cocktail Hour

6:30 p.m. to 7:30 p.m. ‘Fresh from the Islands’Banquet

7:30 p.m. CFWF Awards and Entertainment

Following the awards Hospitality suite opens

Sunday, October 5
8:30 a.m. to 10:30 a.m. CFWF Executive Breakfast Meeting


