The Farm
Journalist

NEWSLETTER OF THE CANADIAN FARM WRITERS FEDERATION

Editor: Connie Duivenvoorden, 12330 24 Avenue, Surrey, BC V4A 5P4
Phone 604-541-3964, Email: agrofare@telus.net

OCTOBER/NOVEMBER 2007

Goodbye Belleville— Hello B.C.

By Kelly Daynard and Lilian Schaer, 2007 Conference Co-chairs

he CFWF 2007 conference in
TBeIIeviIIe is now over and we
think it's safe to say that a good

time was had by all.

The weather cooperated fully through-
out the three day event showing the coun-
ties of Prince Edward, Hastings and
Northumberland off in their true fall glory.

Highlights of the conference are too
many to list so we'll mention just afew. A
welcoming reception on September 27
featured local wineries and breweries
handing out samples of their products and
talking about their industries while dele-
gates enjoyed a buffet of appetizers featur-
ing local foods.

On September 28, two different bus

tours took delegates to more than a
dozen area farms and agribusinesses.
Along the way, it became clear why
the area is famous for its value-
added approach to agriculture. From
farms with organic vegetables, dairy
goats and buffalo to agribusinesses
featuring mushrooms, bees and
cider, each stop featured another
equally passionate operator talking
about their individual successes,
challenges and opportunities.

In the evening, delegates boarded
the beautiful Island Queen paddie-
wheeler boat for a dinner cruise
on the Bay of Quinte. A full moon

Continued on page 2

Top: Jamie “ DiCaprio” Reaume cutting loose on
the triple-decked Mississippi-style paddle wheel -
er boat during a dinner-cruise tour of the Bay of
Quinte. Left: Farm Writers at “ home on the
range” during one of the tour stops.
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and an unexpected fire works display in the Belleville harbour
were both surprise features of the event.

Saturday’s professional development agenda created |ots of
opportunities for discussion and debate. In the fina session of
the day, two well-known Ontario journalists issued a call to
action to the agricultural sector today urging farm writers and
communicators to tailor their messages to urban audiences.
Clear and easy-to-access information are what urban media
outlets need in order to cover agricultural issues, said Ed
Cassavoy, Senior Editor at the Toronto Star, and Assistant
News Director Brent Hanson with CKCO TV in Kitchener,
Ontario.

In conclusion, we'd like to thank everyone who supported
our conference - by attending, by volunteering, and especialy
by sponsoring. The organizing committee for this conference
did anincredible job. Their professionalism and commitment to
the conference was second to none. Thanks, especialy, to
ECFWA member Suzanne Atkinson whose passion for the
Quinte Region was the catalyst for the entire conference. Her
tireless work on so many aspects of the conference are much
appreciated.

We'd aso like to thank five young agricultural communica
tions students from the University of Guelph who need to be
commended for two fabulous conference newdletters they pro-
duced for delegates to the conference. Each edition featured an
interesting collection of articles recapping the previous day’'s
event and highlighting agendas of the day to come. The dedica
tion shown by the students was exemplary - they kept pace
with a tightly packed conference schedule and then burned the
midnight oil, spending hours writing, editing and laying out
each newsletter over the last two evenings. Thanks to Sarah
Van Engelen Nicole Beechey, Kathryn Currie, Maria
Dombrowsky and Amy Meekes for their work. [See page 16
for some of their conference stories.]

If you weren't able to attend or are looking to see photos
from the weekend, conference co-chair Lilian Schaer kept a
running conference blog and photo album throughout the week-
end. All can be viewed at www.agrifoodprojects.ca. Links to
articles that appeared in local newspapers about the conference,
including one from the Belleville Intelligencer, can be seen on
the ECFWA website at www.ecfwa.ca

[t's time now to pass the torch to the BC Farm Writers
Association who will be welcoming us to Comox on beautiful
Vancouver Island next October.

THANK You TO OUR SPONSORS

Their support wasinvaluable in staging a first-rate
conference at a very reasonable rate for delegates.

TOP GOLD
Bayer CropScience
CropLife Canada
Monsanto Canada

GOLD
Canadian Renewable Fuels Association

SILVER
Agricultural Adaptation Council
Beef Information Centre
Canadian Egg Marketing Agency
Chicken Farmers of Canada
Dow AgroSciences
DuPont Crop Protection/Pioneer Hi-Bred
FCC
Hyland Seeds
Ontario Ministry of Agriculture, Food and Rural Affairs
Ontario Pork
RBC Agriculture & Agribusiness
SeCan
Syngenta Canada

BRONZE
Ag Energy Co-operative Ltd. & FireFly Energy
BASF
Better Farming
Burnbrae Farms
Canadian 4-H Council
Canadian Wheat Board
Dairy Farmers of Ontario
Elanco Anima Health
George Morris Centre
Homegrown Ontario
Ipsos-Reid
Land O'Lakes
Ontario Farmer
Ontario Federation of Agriculture
Ontario Fruit and Vegetable Growers' Association
TD Canada Trust Agriculture Services

IN-KIND SUPPORT
Grolsch Canada
Nestlé Waters
Ontario Soybean Growers
Spitz International Inc.
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The faces of success. . .
Your 2007 CFWF conference
organizing committee

Back row from left: Kelly Daynard, Clare
[1lingworth, Sally Stewart, Dave Townsend,
Bernard Tobin, Leslie Ballentine, Kristy Nudds,
Allison Finnamore, Suzanne Atkinson, Jane
Robinson, Martin Harry, Owen Roberts. Front
row, from left: Sarah Brown, Lilian Schaer, Kim
Waalderbos, Rosalie Tennison, Karen Dallimore,
Carol Carson. Absent: Karen Mantel, Barry
MacCormack and Jamie Reaume.

Notes from the 2007 CFWF Annual Meeting

Saturday, September 29th at 7:45am., Ramada Inn, Belleville, Ontario

Executive Elections

ECFWA John Greig President
Allison Finnamore
MFWBA John Morriss
SFWA Myrna Stark-L eader Vice-president
AFWA Janet Kanters
Annemarie Pedersen
BCFWA David Schmidt

Eastern-at-large Hugh Maynard
Western-at-large TamaraLeigh

Farm Journalist  Connie Duivenvoorden
Secretariat Jeannie Bryson, Margo McCaffrey

Conferences

The 2008 Conference will be hosted by BCFWA in Comox
(Vancouver Island), BC from October 2nd 1 4th

Conference rotation will be amended to accommodate the
hosting of 1FAJ Congress in 2011. The new conference rotation
will be: 2008 - BC; 2009 - AB; 2010 - SK; 2011 - EC (IFAJ);
2012 - MB; 2013 - BC; 2014 - EC; 2015- AB

Awards

The 2007 awards program had 236 entries, a dight downward
trend in the amount of entries, from 245 in 2005 and 239 in 2006.
The Press Feature category remained the largest category having
45 submissions and Radio News Reporting remained the smallest
category with 3 entries.

The George Morris Centre graciously agreed to sponsor the

Secretary-Treasurer

Feature Photography award, and Farm Business Communications
is the new sponsor for the Alice Switzer, News Release Award.
The gold award recipients received The Canadian Dairy
Commission, a 40-year retrospective book, donated by the CDC.

The News Photograph category will be named after John
Phillips, former editor of Farm & Country.

A membership survey will be conducted on the awards pro-
gram, specificaly related to improving entries in the Television
and Radio categories, but also on other general questions.

Member ship

Membership numbers continue to maintain themselves at around
300. A new $10 student membership rate was adopted to com-
mencein 2008.

International Federation of Agricultural Journalists (IFAJ)
By Janet Kanters

IFAJ 2011 in Canada

For the first time in 40 years, Canada has been selected to host the
annual congress of the International Federation of Agricultural
Journalists. The Canadian Farm Writers' Federation (CFWF), the
official hosting organization, has chosen Guelph, Ontario, as the
congress location. The congress will be held September 14-18,
2011.

Committeesand Chairs

Co-Chairs: Owen Roberts, University of Guelph,
owen@uoguelph.ca and Lilian Schaer, University of Guelph,
lilian@uoguel ph.ca
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Tours: John Greig, Ontario Farmer, jgreig@bowesnet.com | Facilities and Food: Adele Pelland, Quarry Integrated
Professional Development: John Morriss, Farm Business Communications, apelland@quarry.com

Communications, john.morriss@fbcpublishing.com Registration and Administration: Kelly Daynard, Ontario Farm
Sponsorship: Jane Robinson, AdFarm, jane.robinson@adfarmon- | Anima Council, kdaynard@ofac.org

line.com Hospitality: Bern Tobin, AdFarm,

Marketing, M edia and Promotion: Sarah Andrewes, bernard.tobin@adfarmonline.com

FleishmanHillard, sarah.andrews@fleishman.ca Youth: Kim Waalderbos, University of Guelph

CFWF Financial Statement - 2006

2005 2006 2006
Budget Final
INCOME
Awards Fees $ 2,695 $ 5,000 $ 4,940
Sponsors $ 8,800 $11,600 $ 10,800
IFAJ Bursary $ 0 $ 0 $ 2,500
Conference Registrations $ 0 $ O $ 0
Sponsors $ 0 $ O $ 0
Other $ 3,817 $3,000 $ 11,952
Memberships $ 6,760 $6,000 $ 5,980
Interest $ 3 $ 5 $ 2
Other $ 0 $ 0 $ 1,046
TOTAL INCOME $22,075 $25,605 $37,220
EXPENSES
Administration Sec.-Tres. $ 366 $ 500 $ 0
Admin-Coordinate $ 7,590 $ 7,000 $ 8,122
Conference calls $ 532 $ 750 $ 455
Other $ 2,651 $ 1,000 $ 1,470
Awards Administration $ 1,949 $ 2,000 $ 2,376
Certificates $ 775 $ 1,000 $ 700
Judging $ 1,525 $1,500 $ 1,700
Prizes $ 7,900 $ 8,400 $ 7,900
Refunds $ 150 $ 100 $ 40
IFAJ Bursary $ 0 $ 0 $ 2,500
Conference Expenses $ 254 $ 0 $ 3,007
Refunds $ 0 $ 0 $ 0
Farm Journalist Honorarium $ 0 $ 1,000 $ 0
Newsl etter $ 386 $ 500 $ 0
Travel $ 0 $ 1,000 $ 0
IFAJ Fees $ 2,505 $ 3,000 $ 3,300
TOTAL EXPENSES $26,583 $27,750 $31,570
TOTAL INCOME/EXPENSE $ (4,508) $(2,145) $ 5,650
Surplus/Deficit $16,128 $ 11,620 $ 11,620

Retained earnings $11,620 $ 9,475 $17,270
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A word from the president . ..

A growing organization

he Canadian

Farm Writer’'s

Federation is a
growing organization in
an era of declining num-
bers of farmers, and
declining farm organiza-
tion membership.

It's an exciting group to be involved
with and I'm looking forward to my term
as president.

There are severa reasons why more
people are joining the regional associa-
tions of the federation. In some areas of
the country other agri-marketing organiza-
tions have folded. In some aress, the asso-
ciations have better reconnected with past
members and have sought out new mem-
bers. | also hope that new members are
seeing value in getting together with their
peers for the networking, the professional
development and learning, and the fun
which is common when farm writers and
broadcasters get together.

The organization has evolved over the
years. It has become more of a profession-
a organization, one that is focused on the
learning of its members. From learning
from peers, to the CFWF awards program,
to the professional development offered at
the regional and national level, learning is
most what CFWF is about.

The conference this year in Belleville
was excellent. It ran smoothly, the tours
were excellent and the seminars thought-
provoking. And it was fun.
Congratulations to conference co-chairs
Lilian Schaer and Kelly Daynard. Kelly is
an experienced event organizer and she
emphasized at the final banquet and later
to me personally that she has never

worked with such a professional group of :

people to put on a conference.

There are other evolutions in the
organization. From its origins as an old :
boys club, the organization now has :
women as a majority of its members.
Glenn Powell, a long-time CBC agricul- :
ture program host and now one of our con- :
tributors at Ontario Farmer, seemsto sidle :
up to me a most major farm writer events
and express how much different the organ- :

ization is now compared to the old days.

The organization now employs a per-
son to help look after its affairs, which has :
increased our ability to respond to mem- &

bersin atimely fashion, while maintaining Meet your new CFWF President

membership fees at avery low level.

The board of directors is interested in :
where CFWF's next evolutionary direction :
should be. We'll be asking you some ques- :
tions about the organization in a web- :
based survey, and we' re interested in what :
you have to say. Maybe the organization is :
where it should be. We are in a comfort- :
able place. But | believe there is more we :
can do by tinkering, within our federal,
low-cost structure, using technology such :
as webinars and videoconferencing to :
share professional develop opportunities :
across the country. There is also potential
to use social networking and email tech- :
nology to further bring together our mem- :

bers.

To members of the federation | have
not met, be sure to introduce yourselves if :
you see me at events. | am an editor at
Ontario Farmer Publications and have :
been involved in farming or writing about :
farming most of my life. I live with my :
wife Cailin and two young children on a :
small farm near Ailsa Craig, about a half :

hour north of London, Ontario.

To al members, my email box and
phone line are always open. jgreig@bowes-

net.com or 519-471-2907 ext. 379.

By John Greig, ECFWA
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CFWF hands out top honors at annual awar ds banquet

Canada’s best agricultural journalists, broadcasters, communicators and photographers were honored September 29, 2007 at
the annual Canadian Farm Writers' Federation awards banquet, held in conjunction with the Canadian Farm Writers
Federation annual conference.

Awards in 13 categories were presented at the banquet at the Ramada Inn, held at the conclusion of the CFWF three-day conference.
In al, 40 awards were presented, with atotal of $7,800 in prize money going to the winners.

Winning entries were selected by a panel of 26 judges from across Canada and the U.S., including journalism professors and from
mainstream publications — agricultural and non-agricultural.

Television News Reporting - The Jack M cPherson
Award

Sponsored by Dow AgroSciences

Gold: Kate Roberts, Amy Meeks, Town and Country
Ontario, Egg busters quiz show

Silver: Marnie Johnston, Scott Matthews, Town and
Country Ontario, Berkshire pork

Bronze: Katelyn Bontje, Town and Country Ontario, Dairy
days

Radio News Reporting - The Tom Leach Award
Sponsored by Bayer CropScience

Gold: Not awarded

Silver: Not awarded

Bronze: Not awarded

News Release - The Alice Switzer Award

Sponsored by Farm Business Communications

Gold: Annemarie Pederson, Adfarm, Canadian-owned and
operated Spitz International Inc. celebrates 25 years of
market leader ship and community devel opment

Silver: Theresa Whalen-Ruiter, For Your InFARMation,
Farm safety: Protect your moving parts

Bronze: Tracey Feist, Ground Words Communications,
Good help. It's closer than you think

General Periodical - The Felix Schmaltz Award
Sponsored by the Canadian Association of Agri-Retailers
Gold: Glenn Cheater, High Bluff Media, Canadian Farm
Manager

Silver: Margaret Boyd, Jennifer Taylor, Agriculture and
Agri-Food Canada Ontario Ministry of Agriculture, Food
and Rural Affairs, Growing Your Opportunities

Bronze: Kevin Hursh, Allison Finnamore, Hursh
Consulting & Communications, AgriSuccess Journal

Technical Feature - The Peter Lewington Award
Co-sponsored by Syngenta Seeds Canada Inc. and
Innovative Farmers Association of Ontario

Gold: David Schmidt, Greenhouse Canada, Geo-thermal

heating and cooling in ‘ closed greenhouse’ concept

Silver: Anne Howden Thompson, Ontario Farmer,
Deciphering the budget numbers

Bronze: Carly King, Top Crop Manager, A serious disease
threatens central Alberta

Press Column - The Frank JacobsAward

Sponsored by Elanco Animal Health

Gold: Barb Glen, The Western Producer, Long light and
animal life

Silver: Ray Ford, Small Farm Canada, The fine art of
leaving

Bronze: Laura Rance, Winnipeg Free Press, Little elevator
that said it could

PressEditorial - The O.R. EvansAward

Sponsored by Pioneer Hi-Bred Limited

Gold: D' Arce McMillan, The Western Producer, Food,
farmerswin in food, fuel debate

Silver: Tom Henry, Small Farm Canada, Who weeds?
Bronze: Barb Glen, (tie) The Western Producer, Timely to
proceed on bluetongue plan

Bronze: Mary Baxter, (ti€) Voice of the Farmer, Scare tac -
tics an easy out
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Press Feature - The Dick Beamish Award

Sponsored by Monsanto Canada Inc.

Gold: TreenaHein, Small Farm Canada, Up with hemp
Silver: Vanessa Ho, Pulsepoint, Milk and cookies for
Santa...Yellow peas for Rudolph

Bronze: Lorne McClinton, The Furrow, La route des
fromages

Monthly Press Reporting - The Jack Cram Award
Sponsored by the Canadian Seed Growers' Association
Gold: Bill Dimmick, Murray Tong, The Milk Producer,
Pasteurization prevails

Silver: Jay Whetter, Country Guide, Canola needs team
effort to stay ahead

Bronze: Catherine Brown, Ontario Hog Farmer, A pig
tracking revolution

Weekly Press Reporting - The Q.H. Martinson Award
Sponsored by Cargill Specialty Canola Oils

Gold: Karen Briere, The Western Producer, Anthrax stress
takestoll

Silver: Sean Pratt, The Western Producer, Biobutanol eyes
ethanol’s crown

Bronze: Karli Flinta-Murphy, Manitoba Co-operator,
Ethanol boom may cause a shortage in forage supply

Daily Press Reporting - The C.B. Fairbairn Award
Sponsored by The Western Producer

Gold: Aldo Santin, Paul Samyn, Winnipeg Free Press,
Srahl axes CWB's Measner

Silver: Cam Fortems, Kamloops Daily News, Empire of
grass

Bronze: GinaTedl, The Calgary Hearld, Szing spitz

World WideWeb Site- TheHenry Heald Award
Sponsored by Quarry Integrated Communications

Gold: Erin Taman Athmer, Saskatchewan Pulse,
www.saskpul se.com

Silver: Richard Martin, Canadian Wheat Board,
www.cwb.ca

Bronze: Paul Yanko, The Western Producer,
Www.producer.com

Feature Photograph

George Morris Centre

Gold: Mary MacArthur, The Western Producer, Cattle pro -
ducer Leif Erickson

Silver: Jamie Reaume, The Grower, Choosing a healthy
path

Bronze: Michael Raine, The Western Producer, Lynn Weber
and graduate student Ahmed Al-Dissi

News Photograph

Sponsored by Better Farming

Gold: Michael Raine, The Western Producer, Metro
Ostapoeich sits on his front step

Silver: Gary Nylander, Country Life in BC, The apple of
his eye

Bronze: Sharon Hill, Windsor Star, Cutting edge

gog

A fitting honour . . .

CFWF award named after
John Phillips

John Phillips was reporter, then editor, then publisher
during histime at Farm & Country and its predecessor the
Rural Co-operator, a career that spanned about 30 years.
He had been a young reporter in his native England,
where he grew up on afarm.

Under John's leadership, Farm & Country grew into
Ontario’s largest farm publication up until his retirement
in 1993.

John was very leading-edge when it came to publish-
ing technology. He was an early adopter of colour in
newsprint and put great emphasis on top-quality, relevant
photography as key to good journalism.

He developed a huge photo library at Farm & Country,
dating back into the 1960s to the present. One of the jew-
els was a black and white photograph of Ag. Minister
Eugene Whelan meeting with then Russian Ag. Minister
and future President Mikhail Gorbachev!

John was a fixture at farm meetings getting in close
with his camera to the speaker for the perfect shot, com-
plete with flash bounce off a Kleenex retrieved from his
pocket. The results were superb.

Given John's excellence in the photographic craft, it is
fitting that the News and Feature Photography award be
named in his honour.

ugn

THANK YOU TO ALL THE AWARD SPONSORS FOR THEIR GENEROUS SUPPORT.
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CFWF Awards:
Urban media celebrate a gold

October 1, 2007 story in the Winnipeg Free Press.
By Meghan Hurley

eporters Aldo Santin and Paul Samyn have won the Canadian
RFarm Writers' Federation top prize for daily press reporting. The
story, from December 2006, explored the firing of Canadian

Wheat Board president and CEO Adrian Measner. “The story itself was
exciting because | went out to farm property in the middle of nowhere and
it was packed with farmers who were upset,” Santin said. Samyn, who was
the Free Press parliamentary bureau chief in Ottawa at the time, said the
Wheat Board was an important story last year and he's glad it was given an
award. “The Canadian Wheat Board was a story that had huge political
implications,” Samyn said. “It's rewarding that they have recognized us for
our role in a story that would have

been on the back page but became
national news from coast to coast.”
Free Press Editor Margo Goodhand

£ L Winning first

prizefrom praised the work of the two
reporters. “I'm really pleased for
this national Paul and Aldo, and for the paper,”

Goodhand said. “The Free Press has
always had a strong commitment to
agriculture news. “Winning first
prize from this national ingtitution is
a real honour, and a credit to our
staff.” And, Free Press agriculture
columnist Laura Rance won a
bronze in the columnist category.
Every year, the Canadian Farm Writers' Federation hands out awards in 14
categories. The stories al report on aspects of the agricultural sector, said
Hugh Maynard, the federation’s awards chair. The work is reviewed by two
judges for style, content, objectivity, balance and originality. The winners
receive between $100 and $300.

institutionisareal
honour, and a credit
to our staff.”

Paul Samyn Aldo Santin

-

.

INMEMORIUM A

BONNIE THOMPSON, editor of the
Country Crossroads section of the Manitoba
Co-operator and the Farmlife section of
Grainews until she was sidelined last year by
cancer, died Sept. 25 of sudden complications
from her illness. She was 58.

Bonnie came to the publishing division of
United Grain Growers in Winnipeg in 1983 as
an administrative assistant for its magazines,
including Canadian Cattlemen and Country
Guide.

Bonnie became co-editor of Farmlife in
1997 with Rae Kabernick after co-editor
Gloria Wilson's death that summer. Rae and
Bonnie also became co-editors of Country
Crossroads in 2002, not long after UGG
merged with Agricore, the former owner of the
Co-operator.

After Rae retired last year, Bonnie contin-
ued as sole editor of both sections until her
medical leave began. Current editor Sue
Armstrong then took up the post, editing first
Crossroads and later also Farmlife.

“The only thing | ever redly saw (Bonnie)
approach with trepidation was editorship,”
said Rae, recalling Bonnie worrying that a
“city girl” wouldn’t be credible handling the
writings of farmers.

However, “she was a city girl with a coun-
try heart — more country than the country
girl,” said Rae.

Retired Country Guide editor Dave
Wreford remembered Bonnie as “unfailingly
helpful and pleasant” to fellow staff and read-
ers and how she went out of her way to meet
requests from the public.

“I aso recall how she happily agreed that,
yes, ‘Dave Wreford was probably right when
he told me a diet composed mainly of Coke
and chocolate would shorten my life, but who
wants to live without Coke and chocol ate?

“She was an independent spirit who fol-
lowed her own rules and accepted the conse-
quences. You had to admire her.”

Donations in Bonnie's memory can be
made to the Winnipeg Humane Society.

J
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As part of a two-day professional devel -
opment workshop, attending members of
the Saskatchewan Farm Writers'
Federation had a fabulous tour of the
Lajord Hutterite Colony multi-faceted ag
operation about a half-hour drive from
Regina. From left to right: tour guide
Brother Peter Hofer, writer Bonnie
Warnyca, Amanda Soulodre of Western
Grains, Myrna Stark Leader of Farm Credit
Canada, Marlene Hursh our treasurer and
partner in Hursh Consulting, Maureen
Fitzhenry of the Canadian Wheat Board,
broadcaster Rod Parker of radio CJYM
1330 Rosetown, Karen Briere reporter with
the Western Producer, writer and broad -
caster Kevin Hursh, Jan Cote of
Agriculture and Agri-Food Canada, and
writer/photographer Lorne McClinton. Also
attending but not on this tour were Guy
Chartier from Agriculture and Agri-Food
Makin" Hay (really just looking at winter feed and Canada, Penny Easton of Easton and

Associates, and Dairy Boss Jake Hofer
Straw QOCk) Watch for a longer story about this event in
next month’s publication.

Booksof special interest for agricultural journalistsand communicators

Kathleen Fearn-Banks, Crisis communications: a casebook approach. Third edition. Lawrence Erlbaum Associations, Mahwah,
New Jersey. 2007.

LindaK. Fuller (ed.), Community media: international perspectives. Palgrave Macmillan, New York. 2007.
Ka Hafez, The myth of media globalization. Polity Press, Cambridge. 2007.
Phyllis Méras, Country editor: Henry Beetle Hough and the Vineyard Gazette. Images from the Past, Bennington, Vermont. 2006

These are new booksin the Agricultural Communications Documentation Center (ACDC) collection as published on their website on
October 24, 2007. All contain some rural or agricultural dimension. See page 12 for more on theACDC.

BOOK RECOMMENDATIONS. CONFERENCE OR WORKSHOP
REPORTS. AWARDS. LAUNCHES. REGIONAL NEWS. INTER-
NATIONAL TRIPS. MEMBER AND MEDIA NEWS. NEWS
FROM THE WORLD OF AGRICULTURE JOURNALISM.

This iIs an on-going opportunity! Please send your contributions
and suggestions for the December issue of The Farm Journalist,
to: Connie Duivenvoorden: agrofare@telus.net; Tel: 604-541-3964.
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Urban journalism and the agriculture story

wo well-known Ontario journal-
Tists issued a cal to action to the
agricultural sector at the CFWF
conference urging farm writers and com-
municators to tailor their messages to
urban audiences. Clear and easy-to-access
information are what urban media outlets
need in order to cover agricultural issues,
say Ed Cassavoy, Senior Editor at the
Toronto Star, and Assistant News Director
Brent Hanson with CKCO TV in
Kitchener ON.

Little attention is paid to agriculture by
urban media, but it's not always for a lack
of trying for stories says Hanson, whose
southern Ontario CTV affiliate started cov-
ering agriculture as part of its noon news
last year. Hanson often uses the internet to
find stories when he needs to fill a news-
cast, and most of the time, the stories he
finds are from the United States, Australia
or Europe.

“We want to do more and we have
room to do more, but we need help from
our agriculture industry to do this,” he
Ssays.

His plea for local and Canadian stories
is echoed by The Star’s Cassavoy, who
also talked about the changing interests of
consumers when it comes to what makes
news. Cassavoy admits that urban papers
don’'t understand agriculture nor do they
care about it because there is no connec-
tion to the land. This is especidly true of
journalists, who have their own perspec-
tives on issues, and often write about what
they know, which these days isn’t likely to
be agriculture.

“We need agriculture to help us make
the connections between agriculture, food
and science,” says Cassavoy. “You can't
count on journalists to do it, so it helps if
you explain things and help them connect
the dots for ageneral audience.”

So what can agriculture do to fill the
void? Putting messages into terms and sto-
ries the general public can relate to is the

By Lilian Schaer, ECFWA

Ed Cassavoy, Senior Editor at the Toronto Star, provoked discussion as a workshop

speaker at the CFWF conference.

key. This means different news releases for :
the urban media than what is written for :
the agricultural press or a primarily farm- :
ing audience. It also means easily accessi-
ble and user-friendly websites with rele- :
vant content and perhaps most importantly,
current contact information for appropriate
spokespeople and subject matter experts. :
For print, image libraries of easily down- :
loadable, high resolution photographs are

also crucial.

“Mogt journalists procrastinate, so any-
thing that can help us do our job more eas- :
ily is helpful,” says Cassavoy, who also :
laments the love agriculture has for num-
bers and statistics. “Most journalists don't :
like numbers, and agriculture loves to use :
numbers. The potential for misinterpreta-

tionisgreat.”

Hanson's final advice to agricultural :
writers and communicators is simple. :
“Don’'t write a news release to please your :
boss. Send us information that we can use.
We want to use it and we'll be glad to use :

itif wecan getit.”

Top tipsfor connecting with
the urban media:

* clear, easy to understand information
* find the “news’ angle

* contact information for credible
experts and spokespeople

* easy to use website with relevant,
easily accessible information.
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Ontario Federation of Agriculture launches one-of-a kind

web show

esearch from the University of

Guelph Ag-in-the-Media study

found a strong desire for agri-
cultural news in both urban and rura cen-
tres.

Renewed interest in the environment,
local food and on-farm energy production
shows the appeal of farm stories is gain-
ing strength after a long gap in communi-
cations between the farm industry and
their urban and rural neighbours. The pub-
lic want to know more about modern agri-
culture. Likewise farmers want the public
to understand the issues to regain con-
sumer loyalty and support sustainable farm
practices.

The Ontario Federation of Agriculture
(OFA) is addressing these findings by first
launching a weekly audio newscast on

Ontario Federation of Agriculture news release, October 1, 2007

Monday, October 1st called ‘ONfarm
News'.

To keep its members informed as well
as raise awareness of modern agriculture,
the five minute programme will feature
stories and interviews about current OFA
issues as well as timely commodity infor-
mation, government news, food, environ-
ment and energy stories.

The show is available to all farmers
through the OFA web site home page or
directly at: http://www.ofa.on.calonfarm

ONfarm news is broadcast over the web
at 16 KBPS making it accessible to awide
range of Internet connections including
dial-up modems.

Radio stations and Ontario agriculture
associations can subscribe to a high quality
version of the show and its individual

Weather centreat your fingertips
Farm-based weather stations catch on like wildfire

oducers will soon be able to
Prack historical weather data from
any farm-based station in
Western Canada on the CWB-
WeatherBug-JRI network.

An innovative online weather centre,
dated to come on stream October 31, is
the latest addition to the network of farm-
based weather stations — which have
caught on like wildfire since being offi-
cially launched in August. Farmers and
grain-industry companies have been lining
up for their own stations and online sub-
scriptions.

“The reason this has become so popular
is that it's such a useful and cost-effective
farm management tool,” says CWB weath-
er anayst Guy Ash, who is spearheading

the project. “People I ve talked to are real-
ly excited because they can instantly see
the possibilities for improving agronomic
decisions.”

The online weather centre — available to
subscribers though www.cwb.ca — pro-
vides immediate access to data from sur-
face weather stations in their local neigh-
bourhood, satellite and radar views, as
well as the capacity to create local fore-
casts and plot weather variables over a
period of time. Graphs and charts are a
snap, meaning you can easily crunch the
data for current or historical weather con-
ditions in whatever way makes the most
sense for your farm business needs.

The stations can be installed wherever
you need to monitor the weather, usually

interview clips for on-air or web use
through an RSS feed. The RSS address is
http://www.webcastcanada.ca/podcasting/o
nfarmnews.xml

By copying and pasting this address
into iTunes or any other free podcast play-
er, subscribers will automatically be sent
all audio from each week’s program.

Media can also obtain text transcripts,
proper spelling of names and download
clips directly off the web at this address:
http://www.webcastcanada.ca/onfarm-
news/media

ONfarm news is believed to be the only
weekly agriculture program of its kind in
Ontario.

Stay tuned for ONfarm print which will
send itsfirst in a series of weekly print arti-
clesto Ontario urban and rural newspapers.

on your farm. You need a computer with
high-speed Internet access. Weather sta-
tions are erected where they can best do
their job—out in the open, away from
wind breaks and hollows.

There are now about 100 CWB-
WeatherBug stations installed across west-
ern Canada, with more to pop up soon at
Pioneer elevators. Environment Canada
stations (1 hour delay) are aso accessible
through the system, giving farmers a thor-
ough look at up-to-the-minute conditions
or comparative information. The god isto
install 600 new stations over the next three
years.

To view a demonstration of the weather
tools, visit cwb.ca, click on the “Farmers’
tab and follow the links.
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Canadian led African radio research initiative launches
with international symposium

ireless phones, MP3 players
and high speed Internet may
be commonplace in North

America, but radio is king in Africa, par-
ticularly for the continent’s millions of
rura farmers.

A Canadian-led research project is now
working to discover just how powerful
radio can be and how African radio broad-
casters can have the biggest possible
impact on the food security of listening
farmers.

Backed by a US$4 million, 42-month
grant from The Bill & Melinda Gates
Foundation, the Developing Countries
Farm Radio Network (DCFRN), in part-
nership with World University Services
Canada (WUSC), kicked off the African
Farm Radio Research Initiative (AFRRI)
with an international symposium in the
Ottawa area on October 15th and 16th,
2007. DCFRN has been working with
rural broadcasters worldwide for more

than 25 years, providing practical informa
tion about farming by developing and dis
tributing scripts about crops, land manage-
ment, health and other subjects.

“This session allowed us to gather
advice and insights from African and
Canadian leaders in the fields of radio
communication, action research, and
small-scale agriculture. Their input gives
us confidence that AFRRI will discover
how best to serve small-scale farmers
through radio-based communication strate-
gies,” said Gizaw Shibru, the Kampala,
Uganda-based Program Director for
AFRRI and participant in the symposium.

Uganda is one of five countries where
AFRRI will be implemented. The others
are Mali, Ghana, Malawi and Tanzania.
Part of the initiative involves radio stations
producing and broadcasting a variety of
radio programs with, and for farmers,
allowing AFRRI organizers to compare
farmers' knowledge and farming practices

By Sarah Andrewes, ECFWA

before and after the programs are broad-
cast.

“The research is exciting because we
get to look at radio from the farmer’s per-
spective and from the perspective of the
reporters and producers,” said Sheila
Huggins - Program Officer at DCFRN.
“For example, we're going to talk to
African farmers about how they use the
information they hear on the radio and
what they find most useful. We're also
going to find out from the stations about
how they are using mobile phones and
MP3 players.”

If you're interested in more information
about AFFRI or DCFRN, visit www.farm-
radio.org.

Sarah Andrewes serves on the Board of
Directors of DCFRN which was founded
by her grandfather, Dr. George Atkins, a
CFWF member and former CBC farm
radio broadcaster.

Potential opportunity for members particularly interested in climate change and the

environment

Journalists interested in climate change may be eligible to receive support covering the 13th Conference of Parties to the United
Nations Climate Change Convention, December 3-14, 2007 in Bali, Indonesia.

Fellowships are being coordinated through an organization called the Earth Journalism Network.

The Earth Journalism Network Fellowship will cover travel and accommodation expenses, per diem, and accreditation fee.

For more information contact: Earth Journalism Network, Sutharin Koonphol: sutharin.koonphol @internews.org; Tel: + 66-2-

6520642 or + 66-2-2504575-6 ext 110; Fax:+ 66-2-652 0643. Website: www.internews.org

Learn about the latest developmentsthroughout the world of agricultural journalism
Based at the Isaac Funk Family Library at the University of Illinois, the Agricultural Communications Documentation Center

(ACDC) was established by agricultural communications faculty members. Visitors can read their newsletter and also browse through
their archive, which contains over 30,000 items. New visitors may wish to read the most recent edition of their newsletter, and then
proceed to the more detailed search engine which is located within the “Search for a Document” section. No piece of agricultural
journalism is overlooked here, as topics covered here range from the world of agricultural knowledge frameworks to analysis of pork,
beef and poultry advertising. Visitors can also sign up to receive their RSS feeds as well:
http://web.library.uiuc.edu/asp/agx/acdc/index.html
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TV adsjust another way Comox Valley is“ Growing

Beyond the Ordinary”

00st this summer thanks to a television advertising

campaign promoting the importance of buying locally

grown agri-food products and experiencing the local farmers
market.

The ad campaign, developed through a partnership of the
Comox Valley Farmers' Indtitute, Farmers Market and Economic
Development Society, featured three different commercials that
branded the Comox Valley as "Growing Beyond the Ordinary."
The ads encouraged consumers to attend two weekly farmers
markets or buy direct from the farm gate. A print and online
directory of local growers was provided.

“Our target viewer was quite specific in that we wanted to
reach people that already knew the market existed, had been there
before and really just needed to be reminded to make the time to
stop in,” explains John Watson, executive director of the Comox
Valley Economic Development Society.

“During the summer tourist season, we also wanted to take
advantage of the visiting friends and family market, increasing
awareness of the market as a destination worth a visit while

Pooducers in B.C.'s Comox Valley got a major marketing

By Peter van Dongen, BCFWA

In total, the commercials were broadcast nearly 400 times over
the course of the summer.

While aformal post-campaign analysisis yet to be completed,
attendance at the market was up and market vendors credit the
campaign with increasing sales by as much as 25 per cent. Watson
says the campaign also helped to raise awareness of the Comox
Valley as primarily an agricultural community.

“Never before has the Comox Valley produced and delivered
onaTV ad campaign for any sector, tourism included,” he notes.
“So to make our first entry into this medium focusing only on the
agriculture opportunities that exist here is a fairly powerful state-
ment. It says we want you here and will support what you are
doing —if you farm.”

The television commercials can be viewed online at www.agri-
foodcomoxvalley.com. Better yet, you can meet these producers
and processors first hand by making plans now to attend next
year's CFWF conference, October 2-4, 2008, in the Comox
Valley!

locals had visitors staying with them.”

The television campaign, which began airing across
Vancouver Idand in late July, was directly tied to the launch
and increased distribution of the Comox Valley Growers
Guide, a print directory featuring more than 50 local growers.

Nature’s Way Farm, a seven-acre organic blue -
berry farm and market garden, and Evansdale
Dairy, with its 50-cow rotary milking parlor, were
among the many farms featured in a series of
recent television commercials to promote the agri-
food sector in B.C.’s Comox Valley to Vancouver
Island consumers. The Comox Valley is the site of
next year's CFWF conference, October 2-4, 2008.
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PROFESSIONAL DEVELOPMENT

Getting the best from your digital camera

A report on a professional development workshop at the 2007 CFWF conference.

rming is a great life but it doesn’t
always look pretty, said Loyalist College
journalism professor Joe Callahan.

Leading a session on getting the best from your digital camera,
he encouraged farm writers to avoid posed shots.

“I want to see what's really out there," said Callahan, in an
interview. "As a photographer, be afly on thewall.”

Show the gritty redlity, hard work, unpleasant working condi-
tions and struggle against adversity that makes up farm life, he
said.

Callahan said to make an effort to spend extratime on the farm
to capture the visual story.

Digital photography in combination with computer software
programs like Photoshop present a host of options but should not
be used to ater the integrity of the image, he cautioned.

“It's unacceptable to alter the content of photos; there's a dip-
pery slope there,” said Callahan. “With the digital world, you can
alter a picture and no one knows.”

By Karen Morrison, The Western Producer, reporter/editor

He feared that could lead to cleaning images of overhead
power lines, cow dung or dirty farmer overalls.

“That's afireable offence,” he said.

“That's not a representation of the person, but a misrepresenta
tion to our audience.”

He mourns the loss of print negatives, calling them “a depend-
able symbol of afact.”

The transition to digital from film was abrupt, “almost
overnight,” with Callahan waiting until digital camera systems
had good output capabilities before making the switch.

Point and shoot cameras have their place but are lacking much
when it comes to photojournalism.

He cited brands like Canon and Nikon, feeling the results give
good photographic returns for the extra dollars paid.

Callahan preferred single lens reflex cameras with inter-

changeable lens and the instant response to releasing

the shutter.

“With the others, you've got a delay and you lose
that sense of moment,” he said. “ That’s what good pho-
tography is all about — capturing that instant that's
representative of agreater truth.”

“To me, a second’s delay, and you just miss the pic-
ture,” said Callahan.

Other photo tips:

* switch to a manua setting and take a light reading
on your own hand

o try the raw setting. It's a huge space taker, but
shows everything you’ re shooting and opens up options
for photo editors.

* built-in flash units are useful for fill flash but
should never be the only source of light.

* white bounce cards on top of the flash help distrib-

Loyalist College journalism professor Joe Callahan discusses photojour -
nalism with Anne Howden Thompson during the CFWF annual conference

in Belleville, Ont. Sept. 27.

utethelight.
« flipping photographs to make the speaker face the
text in a newspaper layout isano-no.
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A colourful conference:
Here’s a peek . . .

1. GMO'srock on. 2. Keynote speaker Roy
MacGregor, Globe and Mail columnist. 3. The next
generation farmers - Mom and daughter. Mom is
farmer and Dad is a web designer. They turned a
meat goat operation into dairy goat. 4. & 6.
Picture prefect produce at Vicki's Veggies 5. Kevin
and Marlene Hursh just before the boat cruise. 7. A
view of the Northumberland hills decked in their
fall colours was one of the attractions at Century
Game Park.
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A practical exercisein fast-paced journalism:
Students produce daily conference newsletters

“We'd also like to thank five young agricultural communications students from the University of Guelph who need to be commended
for two fabulous conference newsletters they produced for delegates to the conference. Each edition featured an interesting collection
of articles recapping the previous day's event and highlighting agendas of the day to come. The dedication shown by the students was
exemplary - they kept pace with a tightly packed conference schedule and then burned the midnight oil, spending hours writing, editing
and laying out each newdetter over the last two evenings. Thanks to Sarah Van Engelen Nicole Beechey, Kathryn Currie, Maria
Dombrowsky and Amy Meekes for their work.”

Lilian Schaer, 2007 Conference Co-chair

Beyond the paper and into theworld of e-journalism

The internet has been changing journalism on a deep level. With the popularity of Facebook and Blogs, anyone can be ajournalist
and write about the latest news, or make a photo or video to post online for al to see. That was the word from Prof. Robert Washburn,
who teaches e-journaism at Loyalist College, during the first Thursday afternoon workshop.

The speed at which information can be shared electronically has changed the importance people have on the morning paper, he
said. In less than one minute, a photo can be passed on to hundreds of people.

“The tools of our trade are changing,” said Washburn. “You need a laptop and a Blackberry to be ajournaist now — pen and paper
are not enough.”

The old form of journalism sought to inform, explain and interpret, he said. Now writers must educate, engage and empower read-
ers. This format has people talking about issues more intelligently because writers are teaching the reader about issues, rather than
telling them. Online journalism isn't just posting a news story on the Internet. Readers want things that are interactive — audio and
video options are becoming more the centerpiece of a story. This information package is what distinguishes one website or blog from
another - and that's what makes sites competitive.

Degpite this fast-paced sharing of information, the key mandate is still clear — to get the message out. Though the method has
changed from paper to electronic form, thereis still competition among writers.

Washburn encouraged workshop participants to create their own blog by the end of the week.

“It takes 45 seconds to create ablog,” said Washburn, adding that the most popular sites have daily and interactive features.

To check out Robert Washburn’s blog, go to considerthis.onlinedemocracy.ca

Volunteersbring agricultural heritageto light

The Hastings County Museum of Agricultural Heritage was
started by local volunteersin 1986 to preserve agricultural his
tory and educate the general public through unique displays
that allow viewersto take awalk down memory lane.

The volunteers have built replica storefronts inside steel
barns to resemble small town Ontario in the 1930s. By repro-
ducing the model inside modern facilities, the group has been
able to concentrate efforts and funds on artifacts instead of
maintaining the external structure.

“From the outside, the buildings don't look old,” says Ron
Reid, a volunteer at the museum. “You have to go inside to see
what we' ve created.”

Among the major draws to the museum is a display of
antique cheese making equipment and a layout of afarmhouse.

Sarah Andrewes learns about traditional cheese making methods
from one of the many agricultural museum volunteers.
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Up close and personal with goats at
the Capricorn View Goat Farm.

: Event promotes local tastes

At the farm writers’ conference good food and good company only need one more

thing — good wine, and according to the Prince Edward County Winegrowers
: Association the best wineisaloca wine.

The winegrowers were on hand Thursday evening to welcome the 125 conference

: delegates and announce their new “You can't buy County wine in this store” store, open
only on October 30. The wine store will draw attention to current distribution issues for
. small-scale, local wineries by offering free tastings. Legal restrictions prevent the sale of
: wines outside the Liquor Control Board of Ontario (LCBO) or on-property retail stores,
so the winegrowers have designated the day to promote 100 per cent Ontario wines.

Angela Braun of the winegrowers says the one-day-only store is all about “aware-

ness, availability and quality of Ontario wine.”

Vibrant veggies colour local markets

Consumersin Prince Edward Country can enjoy fresh-qudlity fruits, vegetables and

herbsin season thanks to Vicki's Veggies, established in 2002.

The four-acre vegetable operation supplies local restaurants and the farm’s road side

stand with fresh produce — as well asthe eighty loca families that take part in the farm’s
: Community Shared Agriculture (CSA) program. By marketing hand-delivered, heir-
: loom varieties of produce, the farm has been able to build valuable relationships directly
with consumers. A key strength in the farm’s foundation is the support of the CSA par-
: ticipants who purchase a share in the operation. These participants believe in the sustain-
: able manner used to grow the produce.

“We are not a certified organic farm, however we do grow everything in an environ-

mentally friendly way,” says Vicki, owner and operator. “Consumers want to know
: whatisonandin their food.”

In addition to the CSA boxes, the farm has an annual seedling sale in May and pro-

duces free-range eggs.

A wing up for bees
Beekeepers have another tool to control Varroa and Trachea mites thanksto Dave

VanderDussen and his staff at NOD Apiary. They've developed a product using formic
: acid that eliminates mites by destroying the insects' soft body tissues. The formic acid in
: the product, called Mite-Away |1, is at a concentration lethal to mites but harmless to
bees. Based on this success, VanderDussen is now using formic acid to prevent growth
: of bad bacteriain milk fed to calves and goats.

Cheese goes ‘green’

Petra Cooper of Fifth Town Artisan Cheese shared details on her effortsto build an

artisan cheese dairy in Prince Edward County as part of her lunchtime address on
: Friday’s southern tour.

Her state-of-the-art facility will specidize in handcrafted aged and fresh sheep and

: goat milk cheeses. The dairy will be the first in North America to be certified as a
‘green’ or sustainable facility through the Leadership in Environmental and Energy
: Design program. It will include underground ripening caves as well as comprehensive
¢ water and energy management systems.

The dairy will openin late 2007.




